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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Digital Financial Illusion,
Financial Self-Control, dan Emotional Spending Tendency terhadap Financial
Well-Being di tengah pesatnya perkembangan transaksi keuangan digital yang
berpotensi mengubah perilaku konsumsi masyarakat. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei melalui penyebaran kuesioner kepada
55 responden pengguna aktif layanan pembayaran digital di Indonesia, dengan
teknik analisis Partial Least Squares—Structural Equation Modeling (PLS-SEM)
menggunakan SmartPLS. Hasil penelitian menunjukkan bahwa Digital Financial
Illusion berpengaruh negatif terhadap Financial Well-Being dan Financial Self-
Control, serta berpengaruh positif terhadap Emotional Spending Tendency, yang
berarti semakin tinggi ilusi finansial digital maka semakin rendah kontrol diri dan
semakin tinggi kecenderungan belanja emosional. Selain itu, Financial Self-
Control terbukti berpengaruh positif terhadap Financial Well-Being, sedangkan
Emotional Spending Tendency berpengaruh negatif terhadap Financial Well-Being,
sehingga menunjukkan bahwa kemampuan mengendalikan diri dalam keuangan
menjadi faktor penting dalam meningkatkan kesejahteraan finansial, sementara
perilaku belanja berbasis emosi justru menurunkannya. Temuan ini menegaskan
bahwa faktor psikologis memiliki peran signifikan dalam menentukan kualitas
kesejahteraan finansial di era digital, serta memberikan implikasi bagi masyarakat,
lembaga keuangan, dan pembuat kebijakan untuk meningkatkan literasi dan
kesadaran dalam pengelolaan keuangan yang lebih bijak.

Kata Kunci : Digital Financial Illusion, Financial Self-Control, Emotional
Spending Tendency, Financial Well-Being
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ABSTRACT

This study aims to analyze the effect of Digital Financial Illusion, Financial Self-
Control, and Emotional Spending Tendency on Financial Well-Being amid the rapid
growth of digital financial transactions that potentially alter consumer behavior.
This research employs a quantitative approach using a survey method by
distributing questionnaires to 55 respondents who are active users of digital
payment services in Indonesia, with data analysis conducted using Partial Least
Squares—Structural Equation Modeling (PLS-SEM) through SmartPLS. The results
indicate that Digital Financial Illusion has a negative effect on Financial Well-
Being and Financial Self-Control, and a positive effect on Emotional Spending
Tendency, implying that higher levels of digital financial illusion lead to lower self-
control and higher emotional spending behavior. Furthermore, Financial Self-
Control has a positive effect on Financial Well-Being, while Emotional Spending
Tendency has a negative effect on Financial Well-Being, indicating that the ability
to control financial behavior plays a crucial role in improving financial well-being,
whereas emotionally driven spending reduces it. These findings highlight the
significant role of psychological factors in determining financial well-being in the
digital era and provide implications for individuals, financial institutions, and
policymakers to enhance financial awareness and promote more responsible
financial management.

Keywords : Digital Financial [llusion, Financial Self-Control, Emotional Spending
Tendency, Financial Well-Being
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