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ABSTRAKSI 
 

Penelitian ini bertujuan untuk menganalisis pengaruh destination image dan culture 

contact terhadap revisit intention wisatawan Geopark Kebumen, dengan tourist 

satisfaction sebagai variabel mediasi. Pendekatan penelitian menggunakan model 

Expectation-Confirmation Theory (ECT) untuk memahami perilaku wisatawan 

berdasarkan persepsi, pengalaman, dan tingkat kepuasan mereka. Metode yang 

digunakan adalah kuantitatif eksplanatori dengan teknik analisis data Partial Least 

Squares–Structural Equation Modeling (PLS-SEM) melalui bantuan perangkat 

lunak SmartPLS 4. Sampel penelitian berjumlah 100 responden yang diperoleh 

melalui teknik purposive sampling. Hasil penelitian menunjukkan bahwa 

destination image dan culture contact berpengaruh positif dan signifikan terhadap 

revisit intention, baik secara langsung maupun secara tidak langsung melalui 

mediasi tourist satisfaction. Temuan ini menegaskan pentingnya pengelolaan citra 

destinasi dan kualitas interaksi budaya dalam meningkatkan kepuasan serta 

loyalitas wisatawan. Penelitian ini memberikan kontribusi teoretis terhadap 

pengembangan literatur pariwisata berbasis perilaku wisatawan, serta rekomendasi 

praktis bagi pengelola Geopark Kebumen dalam merancang strategi pariwisata 

yang berkelanjutan dan berorientasi pada pengalaman. 

 

Kata kunci: destination image, culture contact, tourist satisfaction, revisit 

intention, Geopark Kebumen, ETC 
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ABSTRACT 

 

This study aims to analyze the influence of destination image and culture contact 

on the revisit intention of tourists to Geopark Kebumen, with tourist satisfaction as 

a mediating variable.The research approach uses the Expectation-Confirmation 

Theory (ECT) model to understand tourist behavior based on their perceptions, 

experiences, and satisfaction levels.The method used is explanatory quantitative 

with Partial Least Squares–Structural Equation Modeling (PLS-SEM) data 

analysis techniques using SmartPLS 4 software.The research sample consisted of 

100 respondents obtained through purposive sampling technique.The research 

results show that destination image and culture contact have a positive and 

significant impact on revisit intention, both directly and indirectly through the 

mediation of tourist satisfaction.These findings underscore the importance of 

managing destination image and the quality of cultural interactions in enhancing 

tourist satisfaction and loyalty.This research provides a theoretical contribution to 

the development of tourism literature based on tourist behavior, as well as practical 

recommendations for the managers of Geopark Kebumen in designing sustainable 

and experience-oriented tourism strategies. 

 

Keywords: destination image, culture contact, tourist satisfaction, revisit intention, 

Geopark Kebumen, ECT 
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