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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh brand trust, content
marketing, dan perceived value terhadap keputusan pembelian Produk Bedak
Wardah di Kebumen. Jenis penelitian ini menggunakan pendekatan kuantitatif
dengan metode purposive sampling. Pengumpulan data menggunakan Kkuisioner
dengan skala Likert dan jumlah sampel sebanyak 100 responden. Teknik analisis
data yang digunakan meliputi uji validitas, uji reliabilitas, uji asumsi klasik, uji
analisis regresi linear berganda, uji t, uji f, dan koefisien determinasi dengan
bantuan perangkat lunak SPSS 25 for windows. Hasil penelitian ini menunjukan
bahwa brand trust tidak berpengaruh terhadap keputusan pembelian, content
marketing berpengaruh terhadap keputusan pembelian, dan perceived value
berpengaruh terhadap keputusan pembelian. Hasil penelitian ini menunjukkan
bahwa brand trust, content marketing, dan perceived value secara parsial dan
simultan berpengaruh signifikan terhadap keputusan pembelian Produk Bedak
Wardah Di Kebumen.

Kata Kunci: brand trust, content marketing, perceived value, dan keputusan
pembelian.



ABSTRACT

This study aims to determine the effect of brand trust, content marketing, and
perceived value on purchasing decisions for Wardah Powder Product in
Kebumen. This type of research uses a quantitative approach with a purposive
sampling method. Data collection using a questionnaire with a Likert scale and a
sample size of 100 respondents. Data analysis techniques used include validity
tests, reliability tests, classical assumption tests, multiple linear regression
analysis tests, t tests, f tests, and coefficients of determination with the help of
SPSS 25 for Windows software. The results of this study indicate that cafe
atmosphere affects revisit intention, service quality affects revisit intention, and
product variation affects revisit intention. The result of study indicate that brand
trust, content marketing, and perceived value partially and simultaneously have a
significant effect on purchasing decisions for Wardah Powder Product in
Kebumen.

Keywords: brand trust, content marketing, perceived value, and purchasing
decisions.
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