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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui seberapa besar Pengaruh Online 

Customer Review dan Price terhadap Purchase Intention melalui Trust pada 

TikTok Shop di MAN 3 Banyumas. Penelitian ini merupakan penelitian kuantitatif 

dengan 4 variabel yaitu variabel online customer review (X1), price (X2), trust (Z), 

dan purchase intention (Y). 

Pupulasi dalam penelitian ini adalah pengguna aplikasi TikTok di MAN 3 

Banyumas dengan jumlah sampel sebanyak 100 responden. Karakteristik sampel 

dalam penelitian ini adalah responden kelas XII (dua belas) dan belum pernah 

membeli di TikTok Shop. 

Penelitian ini menggunakan aplikasi SPSS for Windows versi 25 dengan teknik 

likert dan beberapa uji seperti uji validitas, uji reliabilitas, uji asumsi klasik, uji 

hipotesis, analisis korelasi, analisis jalur, dan uji sobel. Dari hasil pengolahan data, 

dapat disimpulkan bahwa seluruh hipotesis berpengaruh signifikan kecuali 

hipotesis 6 yaitu pengaruh online customer review terhadap purchase intention 

melalui trust. 

 

Kata kunci: online customer review, price, trust, dan purchase intention. 
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ABTRACT 

This study aims to determine the influence of online customer reviews and price on 

purchase intention through trust in the TikTok Shop at MAN 3 Banyumas. This 

quantitative study uses four variables: online customer reviews (X1), price (X2), 

trust (Z), and purchase intention (Y). 

The population in this study was TikTok users at MAN 3 Banyumas, with a sample 

size of 100 respondents. The sample characteristics were grade 12 respondents who 

had never purchased from the TikTok Shop. 

This study used SPSS for Windows version 25 with the Likert method and several 

tests, including validity, reliability, classical assumptions, hypothesis testing, 

correlation analysis, path analysis, and the Sobel test. The data processing results 

showed that all hypotheses had a significant effect except for hypothesis 6, which is 

the influence of online customer reviews on purchase intention through trust. 

 

Keywords: online customer reviews, price, trust, and purchase intention 
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