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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Perceived Ease of Use dan 

Sales Promotion terhadap Repurchase Intention dengan Customer Satisfaction 

sebagai variabel intervening pada pengguna Shopee di Kebumen. Pengumpulan 

data dilakukan melalui pengisian kuesioner dengan skala Likert oleh 140 

responden, yang dipilih menggunakan metode purposive sampling. Teknik analisis 

data menggunakan analisis deskriptif dan statistik yang diuji menggunakan 

Structural Equation Model (SEM) dengan metode Partial Least Square (PLS) 

meliputi uji outer model, uji inner model, uji hipotesis, serta uji kebaikan dan 

kecocokan model dengan bantuan program SmartPLS 3.  Hasil uji hipotesis 

Perecived Ease of Use berpengaruh signifikan terhadap Customer Satisfaction, 

Sales Promotion berpengaruh signifikan terhadap Customer Satisfaction, Perceived 

Ease of Use tidak berpengaruh terhadap Repurchase Intention, Sales Promotion 

berpengaruh signifikan terhadap Repurchase Intention, Customer Satisfaction 

berpengaruh signifikan terhadap Repurchase Intention, Perceived Ease of Use 

berpengaruh signifikan terhadap Repurchase Intention melalui Customer 

Satisfaction, Sales Promotion berpengaruh signifikan terhadap Repurchase 

Intention melalui Customer Satisfaction. Nilai R Square variabel Customer 

Satisfaction sebesar 0,683 artinya sebesar 68,3% variabel Customer Satisfaction 

dapat dijelaskan oleh Perceived Ease of Use dan Sales Promotion. Nilai R Square 

variabel Repurchase Intention sebesar 0,682 artinya sebesar 68,2% variabel 

Repurchase Intention dapat dijelaskan oleh Perceived Ease of Use dan Sales 

Promotion. 

 

Kata Kunci: Perceived Ease of Use, Sales Promotion, Customer Satisfaction, dan 

Repurchase Intention. 
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ABSTRACTIONS 

 

This research aims to determine the effect of Perceived Ease of Use and Sales 

Promotion on Repurchase Intention with Customer Satisfaction as an intervening 

variable in Shopee users in Kebumen. Data collection was carried out through 

filling out a questionnaire with a Likert scale by 140 respondents, who were 

selected using the purposive sampling method. The data analysis technique used 

descriptive and statistical analysis which was tested using the Structural Equation 

Model (SEM) with the Partial Least Square (PLS) method including the outer model 

test, the inner model test, the hypothesis test, and the model goodness and suitability 

test with the help of the SmartPLS 3 program. The results of the Perceived Ease of 

Use hypothesis test have a significant effect on Customer Satisfaction, Sales 

Promotion has a significant effect on Customer Satisfaction, Perceived Ease of Use 

has no effect on Repurchase Intention, Sales Promotion has a significant effect on 

Repurchase Intention, Customer Satisfaction has a significant effect on Repurchase 

Intention, Perceived Ease of Use has a significant effect on Repurchase Intention 

through Customer Satisfaction, Sales Promotion has a significant effect on 

Repurchase Intention through Customer Satisfaction. The R Square value of the 

Customer Satisfaction variable is 0.683, which means that 68.3% of the Customer 

Satisfaction variable can be explained by Perceived Ease of Use and Sales 

Promotion. The R Square value of the Repurchase Intention variable is 0.682, 

which means that 68.2% of the Repurchase Intention variable can be explained by 

Perceived Ease of Use and Sales Promotion.  

 

Keywords: Perceived Ease of Use, Sales Promotion, Customer Satisfaction, and 

Repurchase Intention.  
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