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ABSTRAKSI

Abstract: This study aims to determine the influence of price perception and brand
image on purchasing decisions for second-hand iPhones, with purchase intention
as an intervening variable in Kebumen Regency. This study was conducted by
taking a sample of 100 respondents who would buy second-hand iPhones. The data
used in this study are primary data obtained from respondents’ answers collected
through questionnaires. The research technique used is non-probability sampling
with a purposive sampling method. The analysis used in this study includes validity
and reliability tests, classical assumption tests, hypothesis tests, Sobel tests, and
path analysis (Fath Analysis) using SPSS for Windows version 25.0The results of
this study indicate that price perception does not have a significant effect on the
interest in purchasing second-hand iPhones in Kebumen Regency, brand image has
a significant effect on the interest in purchasing second-hand iPhones in Kebumen
Regency, price perception has a significant effect on the decision to purchase
second-hand iPhones in Kebumen Regency, brand image has a significant effect on
the decision to purchase second-hand iPhones in Kebumen Regency, purchase
interest has a significant effect on the decision to purchase second-hand iPhones in
Kebumen Regency, price perception does not have a significant effect on the
decision to purchase second-hand iPhones with purchase interest as an intervening
variable in Kebumen Regency, and brand image has a significant effect on the
decision to purchase second-hand iPhones with purchase interest as an intervening
variable in Kebumen Regency.

Keywords: Purchase Interest, Price Perception, Brand Image And Purchase

Decision

Abstrak: Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, dan
citra merek terhadap keputusan pembelian produk iphone second dengan minat beli
sebagai variabel intervening di kabupaten kebumen. Penelitian ini dilakukan
dengan mengambil sampel sebanyak 100 orang responden yang akan membeli
iphone second. Data yang digunakan dalam penelitian ini yaitu data primer yang

diperoleh dari jawaban responden yang dikumpulkan melalui kuesioner. Teknik
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penelitian yang digunakan yaitu non probability sampling dengan metode
porposive sampling. Analisis yang digunakan dalam penelitian ini meliputi uji
validitas dan reliabilitas, uji asumsi klasik, uji hipotesis, uji sobel, dan analisis jalur
(Fath Analysis) dengan menggunakan bantuan SPSS for windows versi 25.0. Hasil
penelitian ini menunjukkan bahwa persepsi harga tidak berpengaruh signifikan
terhadap minat beli Iphone second di kabupaten kebumen, citra merek berpengaruh
signifikan terhadap minat beli Iphone second di kabupaten kebumen, persepsi harga
berpengaruh signifikan terhadap keputusan pembelian Iphone second di kabupaten
kebumen, citra merek berpengaruh signifikan terhadap keputusan pembelian
Iphone second di kabupaten kebumen, minat beli berpengaruh signifikan terhadap
keputusan pembelian Iphone second di kabupaten kebumen, persepsi harga tidak
berpengaruh signifikan terhadap keputusan pembelian iphone second dengan minat
beli sebagai variabel intervening dikabupaten kebumen, dan citra merek
berpengaruh signifikan terhadap keputusan pembelian Iphone second dengan minat

beli sebagai variabel intervening di kabupaten kebumen.
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