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ABSTRACT 

This study aims to determine the influence of online customer reviews, live 

streaming, and consumer trust on the purchasing decision of Glad2Glow 

moisturizer products on TikTok in the Kebumen community. This study was 

conducted by taking a sample of 100 respondents. The population in this study was 

the Kebumen community with a sample of 100 respondents who had made 

purchases on TikTok and used Glad2Glow Moisturizer products at least once. The 

data used in this study were primary data obtained from respondents' answers 

collected through a questionnaire. The research method used was non-probability 

sampling with a purposive sampling technique. Hypothesis testing was carried out 

using multiple linear regression analysis techniques using SPSS for Windows 

version 26.0. The results of the study showed that online customer reviews, live 

streaming, and consumer trust each had a positive and significant effect on the 

purchasing decision of Glad2Glow moisturizer products on TikTok in the Kebumen 

community, in addition, online customer reviews, live streaming, and consumer 

trust together had a positive and significant effect on the purchasing decision of 

Glad2Glow moisturizer products on TikTok in the Kebumen community. 

Keywords: Online Customer Review, Live Streaming, Consumer Trust, 

Purchasing Decisions. 
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ABSTRAKSI 

“Penelitian ini bertujuan untuk mengetahui pengaruh online customer review, live 

streaming, dan consumer trust terhadap keputusan pembelian produk moisturizer 

Glad2Glow di tiktok pada masyarakat Kebumen. Penelitian ini dilakukan dengan 

mengambil sambel sebanyak 100 responden. Populasi dalam penelitian ini adalah 

masyarakat Kebumen dengan sampel 100 responden yang pernah melakukan 

pembelian di tiktok serta menggunakan produk Moisturizer Glad2Glow minimal 

satu kali. Data yang digunakan dalam penelitian ini yaitu data primer yang 

diperoleh dari jawaban responden yang dikumpulkan melalui kuisioner.Metode 

penelitian yanh digunakan yaitu non probaility sampling dengan teknik purposive 

sampling. Pengujian hipotesis dilakukan menggunakan teknik analisis regresi linear 

berganda dangan menggunakan bantuan SPSS for windows versi 26.0. Hasil 

penelitian menunjukkan bahwa online customer review, live streaming, dan 

consumer trust masing-masing berpengaruh positif dan signifikan terhadap 

keputusan pembelian produk moisturizer Glad2Glow di tiktok pada masyarakat 

Kebumen, selain itu online customer review, live streaming, dan consumer trust 

secara bersama-sama berpengaruh positif dan signifikan terhadap keputusan 

pembelian produk moisturizer Glad2Glow di tiktok pada masyarakat Kebumen 

  Kata Kunci: Online Customer Review, Live Streaming, Consumer Trust, 

Keputusan Pembelian 

KKHG 
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