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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh Hedonic Shopping 

Motivation, Literasi Keuangan, dan Persepsi Kemudahan terhadap Perilaku 

Konsumtif pengguna SPayLater di Kabupaten Kebumen. Metode penelitian yang 

digunakan adalah kuantitatif dengan pendekatan survei, menggunakan 120 

responden pengguna SPayLater sebagai sampel. Analisis data dilakukan dengan 

regresi linier berganda menggunakan SPSS versi 25. Hasil penelitian 

menunjukkan bahwa Hedonic Shopping Motivation berpengaruh positif dan 

signifikan terhadap Perilaku Konsumtif, sedangkan Literasi Keuangan dan 

Persepsi Kemudahan tidak berpengaruh signifikan. Secara simultan, ketiga 

variabel independen berpengaruh signifikan terhadap Perilaku Konsumtif dengan 

kontribusi sebesar 31,8%, sedangkan sisanya 68,2% dijelaskan oleh faktor lain di 

luar model penelitian. Temuan ini mempertegas bahwa perilaku konsumtif lebih 

banyak dipengaruhi oleh faktor emosional, khususnya motivasi belanja hedonis, 

dibandingkan dengan faktor literasi keuangan dan persepsi kemudahan 

penggunaan aplikasi. 

 

Kata kunci: Hedonic Shopping Motivation, Literasi Keuangan, Persepsi Kemu-

dahan, Perilaku Konsumtif, SPayLater 
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ABSTRACT 

This study aims to examine the effect of Hedonic Shopping Motivation, 

Financial Literacy, and Perceived Ease of Use on Consumer Behavior among 

SPayLater users in Kebumen Regency. The research method employed is 

quantitative with a survey approach, using 120 SPayLater users as the sample. 

Data were analyzed using multiple linear regression with SPSS version 25. The 

results show that Hedonic Shopping Motivation has a positive and significant 

effect on Consumer Behavior, while Financial Literacy and Perceived Ease of 

Use do not have a significant effect. Simultaneously, the three independent 

variables significantly influence Consumer Behavior with a contribution of 31.8%, 

while the remaining 68.2% is explained by other factors outside the research 

model. These findings emphasize that consumer behavior is more strongly 

influenced by emotional factors, particularly hedonic shopping motivation, rather 

than financial literacy and perceived ease of use of the application. 

 

Keywords: Hedonic Shopping Motivation, Financial Literacy, Perceived Ease of 

Use, Consumer Behavior, SPayLater 
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