ABSTRAKSI

Pertumbuhan industri kosmetik organik menunjukkan perkembangan yang
signifikan seiring meningkatnya kesadaran konsumen terhadap kelestarian
lingkungan dan preferensi pada penggunaan produk kecantikan yang ramah
lingkungan. Kondisi ini menuntut para pemasar untuk memahami perilaku
konsumen terkait minat beli terhadap kosmetik organik (green product). Oleh
karena itu, penelitian mengenai faktor-faktor yang memengaruhi minat beli
kosmetik organik menjadi penting dilakukan dengan menggunakan pendekatan
Theory of Planned Behavior (TPB). Model ini mencakup variabel yaitu Attitude,
Subjective Norm, dan perceived behavioral control. Penelitian ini bertujuan untuk
menganalisis pengaruh sikap, norma subjektif, kontrol perilaku yang dirasakan,
dan kepedulian lingkungan terhadap minat beli produk kosmetik organik. Perilaku
konsumen mencakup beberapa aspek penting, yaitu Attitude, Subjective Norm,
dan perceived behavioral control. Dengan memprediksi ketiga aspek tersebut,
perusahaan dapat memperoleh gambaran mengenai sejauh mana konsumen
memiliki purchase intention terhadap suatu produk. Oleh karena itu, penelitian ini
bertujuan untuk menguji pengaruh Attitude, Subjective Norm, dan Perceived
Behavioral Control terhadap purchase intention konsumen dalam konteks produk
kosmetik. Populasi dalam penelitian ini adalah masyarakat Kebumen. Penelitian
mengambil sampel sebanyak 100 responden. Data diperoleh melalui kuesioner
yang telah diuji validitas dan reliabilitasnya. Uji hipotesis dilakukan dengan
metode analisis regresi linier berganda. Hasil penelitian menunjukkan bahwa
Attitude berpengaruh terhadap purchase intention, Subjective Norm juga
berpengaruh terhadap purchase intention, serta Perceived Behavioral Control
memiliki pengaruh positif terhadap purchase intention.

Kata Kunci: Attitude, Subjective Norm, Perceived Behavioral Control, dan
Purchase Intention
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ABSTRACT

The growth of the organic cosmetics industry shows significant development
along with increasing consumer awareness of environmental sustainability and
preference for the use of eco-friendly beauty products. This condition requires
marketers to understand consumer behavior related to purchasing interest in
organic cosmetics (green products). Therefore, research on the factors
influencing purchasing interest in organic cosmetics is important to be conducted
using the Theory of Planned Behavior (TPB) approach. This model includes
variables such as Attitude, Subjective Norm, and perceived behavioral control.
This study aims to analyze the influence of attitude, subjective norm, perceived
behavioral control, and environmental concern on purchasing interest in organic
cosmetic products. Consumer behavior includes several important aspects,
namely Attitude, Subjective Norm, and perceived behavioral control. By
predicting these three aspects, companies can gain insight into the extent to which
consumers have purchase intentions for a product. Therefore, this study aims to
examine the influence of Attitude, Subjective Norm, and Perceived Behavioral
Control on consumer purchase intentions in the context of cosmetic products. The
population in this study was the Kebumen community. The study took a sample of
100 respondents. Data were obtained through a questionnaire that had been
tested for validity and reliability. Hypothesis testing was conducted using multiple
linear regression analysis. The results showed that Attitude influenced purchase
intention, Subjective Norm also influenced purchase intention, and Perceived
Behavioral Control had a positive influence on purchase intention.

Keywords: Attitude, Subjective Norm, Perceived Behavioral Control, dan
Purchase Intention
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