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ABSTRAK

Industri kecantikan merupakan sektor yang mengalami pertumbuhan pesat, dengan
kebutuhan produk yang dapat bersifat primer, sekunder, maupun tersier, bergantung
pada masing-masing individu. Peningkatan daya beli turut mendorong kebutuhan
pelengkap menjadi kebutuhan utama. Salah satu merek yang berkembang dalam
industri ini adalah The Originote. Penelitian ini bertujuan untuk mengetahui
pengaruh e-promotion, e-WOM, live streaming, dan affiliate marketing terhadap
keputusan pembelian produk The Originote di Shopee oleh konsumen di wilayah
Kebumen. Data dikumpulkan melalui kuesioner Google Form yang disebarkan
lewat media sosial. Metode yang digunakan adalah non-probability sampling
dengan teknik purposive sampling, melibatkan 102 responden. Analisis data
dilakukan menggunakan metode deskriptif dan statistik dengan bantuan perangkat
lunak SPSS versi 26 untuk Windows. Hasil penelitian menunjukkan bahwa seluruh
variabel telah memenuhi kriteria validitas dan reliabilitas, serta lolos uji asumsi
normalitas, tidak ditemukan gejala multikolinearitas, dan bebas dari
heteroskedastisitas. Secara parsial, variabel e-promotion (X1), e-WOM (X2), live
streaming (X3), dan affiliate marketing (X4) terbukti memiliki pengaruh positif dan
signifikan terhadap keputusan pembelian produk The Originote konsumen Shopee
di Kebumen. Secara simultan, keempat variabel tersebut juga berpengaruh secara
positif dan signifikan terhadap keputusan pembelian. Nilai koefisien determinasi
(R?) sebesar 0,623 menunjukkan bahwa 62,3% variasi dalam keputusan pembelian
dapat dijelaskan oleh keempat variabel independen tersebut.

Kata Kunci: e-promotion, e-WOM, live streaming, affiliate marketing dan
keputusan pembelian
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ABSTRACT

The beauty industry is a sector that experiences rapid growth, with product needs
categorized as primary, secondary, or tertiary, depending on the individual. The
increase in purchasing power also drives complementary needs to become primary
needs. One brand that has developed in this industry is The Originote. This study
aims to examine the effect of e-promotion, e-WOM, live streaming, and affiliate
marketing on the purchase decisions of The Originote products on Shopee by
consumers in the Kebumen area. Data were collected through a Google Form
questionnaire distributed via social media. The method used is non-probability
sampling with a purposive sampling technique, involving 102 respondents. Data
analysis was conducted using descriptive and statistical methods with the
assistance of SPSS version 26 for Windows. The results showed that all variables
met the criteria for validity and reliability, passed the normality test, and were free
from multicollinearity and heteroscedasticity. Partially, the variables of e-
promotion (X1), e-WOM (X2), live streaming (X3), and affiliate marketing (X4)
were proven to have a positive and significant effect on the purchase decisions of
The Originote products by Shopee consumers in Kebumen. Simultaneously, all four
variables also had a positive and significant effect on purchase decisions. The
coefficient of determination (R?) of 0.623 indicates that 62.3% of the variation in
purchase decisions can be explained by these four independent variables.

Keywords: e-promotion, e-WOM, live streaming, affiliate marketing, and purchase

decision
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