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MOTTO 

 

“Lakukan apa yang tidak orang lakukan, supaya mendapatkan apa yang orang 

lain tidak dapatkan” 
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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Influence, Perceived 

Value, dan Perceived Ease of Use terhadap Minat Beli Konsumen pada sepeda 

listrik merek Uwinfly di Kabupaten Kebumen. Penelitian ini memiliki jumlah 

sampel 100 responden dengan umur minimal 18 tahun. Pupolasi dalam penelitian 

ini adalah masyarakat Kabupaten Kebumen. Penelitian ini menggunakan teknik 

pengambilan sampel non-probability sampling dengan metode purposive sampling. 

Teknik analisis data yang digunakan dalam penelitian ini adalah analisis deskriptif 

dan analisis statistik meliputi uji validitas, uji reliabilitas, uji asumsi klasik, uji 

hipotesis, analisis regresi linier berganda dengan menggunakan bantuan program 

SPSS 22 for windows.  Hasil penelitian ini menunjukkan semua variable valid dan 

reliabel, tidak teradapat multikoliniearitas, tidak terjadi heteroskedastisitas dan 

model memenuhi asumsi normalitas. (1) Social Influence tidak berpengaruh secara 

signifikan terhadap Minat Beli Konsumen, (2) Perceived Value berpengaruh 

signifikan terhadap Minat Beli Konsumen, (3) Perceived Ease of Use berpengaruh 

signifikan terhadap Minat Beli Konsumen, 

 

Kata kunci: Social Influence, Perceived Value, Perceived Ease of Use, dan Minat 

Beli Konsumen. 
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ABSTRACT 

This study aims to analyze the influence of Social Influence, Perceived Value, and 

Perceived Ease of Use on Consumer Purchase Interest  on Uwinfly brand electric 

bicycles in Kebumen Regency. This study has a sample of 100 respondents with a 

minimum age of 18 years. The population in this study is the people of Kebumen 

Regency. This study uses a non-probability sampling technique with a purposive 

sampling method. Data analysis techniques used in this study are descriptive 

analysis and statistical analysis including validity tests, reliability tests, classical 

assumption tests, hypothesis tests, multiple linear regression analysis using the 

SPSS 22 for windows program. The results of this study indicate that all variables 

are valid and reliable, there is no multicollinearity, no heteroscedasticity and the 

model meets the assumption of normality. (1) Social Influence does not have a 

significant effect on Consumer Purchase Interest, (2) Perceived Value has a 

significant effect on Consumer Purchase Interest, (3) Perceived Ease of Use has a 

significant effect on Consumer Purchase Interest, 

 

Keywords: Social Influence, Perceived Value, Perceived Ease of Use, and 

Consumer Purchase Interest. 
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