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ABSTRAK

Usaha kecil dan menengah (UKM) memiliki kontribusi besar terhadap pertumbuhan
ekonomi Indonesia, salah satunya pada sektor industri makanan dan minuman. Meskipun
kualitas produk telah baik, minat beli ulang konsumen belum optimal sehingga diperlukan
analisis faktor-faktor yang memengaruhi repurchase intention, khususnya product quality,
customer experience, store atmosphere, dan promotion. Penelitian ini bertujuan mengetahui
pengaruh keempat variabel tersebut terhadap repurchase intention roti di UKM Wijaya
Kebumen baik secara parsial maupun simultan. Penelitian menggunakan pendekatan
kuantitatif dengan penyebaran kuesioner skala Likert kepada 100 responden yang telah
melakukan pembelian minimal dua kali. Analisis data meliputi uji validitas, reliabilitas, uji
asumsi Klasik, regresi linier berganda, uji t, uji F, dan koefisien determinasi menggunakan
SPSS. Hasil penelitian menunjukkan bahwa secara parsial product quality (X1), customer
experience (X2), store atmosphere (X3), dan promotion (X4) berpengaruh positif signifikan
terhadap repurchase intention (Y1) Nilai koefisien determinasi (R?) menunjukkan variabel
bebas mampu menjelaskan variasi repurchase intention secara substansial. Temuan ini
menegaskan bahwa peningkatan kualitas produk, pengalaman konsumen, suasana toko yang
nyaman, serta promosi yang tepat akan mendorong konsumen untuk melakukan pembelian
ulang pada UKM Roti Wijaya Kebumen.

Kata kunci: product quality, customer experience, store atmosphere, promotion, repurchase
intention.
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ABSTRACT

Small and medium enterprises play a significant role in supporting
Indonesia’s economic growth, particularly in the food and beverage sector. One of
these businesses is UKM Roti Wijaya Kebumen, established in 1997 and engaged
in the production of traditional bread. Although the product quality has been
considered good, consumer repurchase intention remains suboptimal. Therefore,
this study aims to analyze the factors influencing repurchase intention, namely
product quality, customer experience, store atmosphere, and promotion. This study
aims to determine the effect of these four variables on repurchase intention of bread
at UKM Roti Wijaya Kebumen, both partially and simultaneously. The research
applied a quantitative approach using a Likert-scale questionnaire distributed to
100 respondents who had purchased at least twice. Data were analyzed through
validity and reliability tests, classical assumption tests, multiple linear regression,
t-test, F-test, and coefficient of determination using SPSS. The results show that
partially, product quality (X1), customer experience (X2), store atmosphere (X3),
and promotion (X4) have a positive and significant effect on repurchase intention
(Y1).). The coefficient of determination (R?) indicates that the independent variables
explain repurchase intention substantially. These findings confirm that improving
product quality, enhancing customer experience, creating a comfortable store
atmosphere, and applying effective promotion strategies can increase consumer
repurchase intention at UKM Roti Wijaya Kebumen.

Keywords: Product Quality, Customer Experience, Store Atmosphere,Promotion,
Repurchase Intention.
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