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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh Viral Marketing, Price
Discount, dan Kualitas Pelayanan terhadap Impulse Buying pada Store Miniso di
Trio Mall Kebumen. Jumlah responden yang digunakan dalam penelitian ini
berjumlah 100 orang dengan kriteria berumur 17 tahun dan sudah pernah berbelanja
di Store Miniso Trio Mall Kebumen. Pengambilan data menggunakan kuesioner
(angket). Teknik pengambilan sampel dilakukan dengan nonprbability sampling
dengan purposive sampling yang dibantu dengan alat bantu pengolahan data
menggunakan SPSS versi 26.0. Analisis yang digunakan meliputi uji instrument
validitas, reabilitas, uji asumsi klasik, analisis jalur, uji hipotesis, dan analisis
korelasi. Hasil penelitian ini menunjukan (1) Viral Marketing Berpengaruh
terhadap Impulse Buying, (2) Price Discount tidak Berpengaruh terhadap Impulse
Buying, (3) Kualitas Pelayanan Berpengaruh Terhadap Impulse Buying,

Kata Kunci: Viral Marketing, Price Discount, Kulitas Pelayanan, dan Impulse
Buying
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ABSTRACT

This study aims to examine the effects of viral marketing, price discounts, and
service quality on impulse buying at the Miniso store in Trio Mall Kebumen. A total
of 100 respondents aged 17 years or older who had previously shopped at Miniso
Trio Mall Kebumen participated in the study. Data were collected using a
structured questionnaire. Non-probability purposive sampling was employed, and
data were processed with SPSS version 26.0. The analysis procedures included
instrument validity and reliability tests, classical assumption testing, path analysis,
hypothesis testing, and correlation analysis. The results indicate that (1) viral
marketing has a significant positive effect on impulse buying, (2) price discounts
do not significantly influence impulse buying, and (3) service quality has a
significant positive effect on impulse buying.

Keywords: Viral Marketing; Price Discount; Service Quality; Impulse Buying.
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