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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisi pengaruh Electronic Word of Mouth,
Promosi dan Harga terhadap Keputusan Pembelian produk fashion di Tiktok Shop
pada masyarakat Kebumen. Jumlah responden yang digunakan dalam penelitian
ini berjumlah 100 orang dengan kriteria masyarakat yang bertempat tinggal di
Kabupaten Kebumen, menggunakan Tiktok dan pernah melakukan pembelian
produk fashon di Tiktok Shop, dan usia minimal 17 tahun dengan tujuan untuk
mendapatkan jawaban yang obyektif dan sesuai dengan penelitian ini.
Pengambilan data menggunakan kuesioner (angket). Teknik pengambilan sampel
dilakukan dengan non-probability sampling dengan purposive sampling yang
dibantu dengan alat bantu pengolahan data menggunakan IBM SPSS Statistics 26.
Analisis yang digunakan meliputi uji instrumen validitas, reliabilitas, uji asumsi
klasik, analisis regresi linear berganda, dan uji hipotesis. Hasil penelitian ini
menunjukan (1) Electronic Word of Mouth berpengaruh terhadap Keputusan
Pembelian produk fashion di Tiktok Shop, (2) Promosi berpengaruh terhadap
Keputusan Pembelian produk fashion di Tiktok Shop, (3) Harga berpengaruh
terhadap Keputusan Pembelian produk fashion di Tiktok Shop, (4) Electronic
Word of Mouth, Promosi dan Harga secara Bersama-sama berpengaruh terhadap
Keputusan Pembelian produk fashion di Tiktok Shop.

Kata Kunci: Electronic Word of Mouth, Promosi, Harga, dan Keputusan
Pembelian
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ABSTRACT

This study aims to analyze the influence of Electronic Word of Mouth, Promotion,
and Price on the Purchase Decision of fashion products on Tiktok Shop among
the people of Kebumen. The number of respondents used in this study was 100
people, with criteria including residents of Kebumen Regency who use TikTok,
have made purchases of fashion products on TikTok Shop, and are at least 17
years old, with the aim of obtaining objective and research-relevant responses.
Data collection was conducted using a questionnaire. The sampling technique
employed non-probability sampling with purposive sampling, assisted by data
processing tools using IBM SPSS Statistics 26. The analysis included instrument
validity and reliability tests, classical assumption tests, multiple linear regression
analysis, and hypothesis testing. The results of this study indicate that (1)
Electronic Word of Mouth influences the purchase decision of fashion products on
TikTok Shop, (2) Promotions influence the purchase decision of fashion products
on TikTok Shop, (3) Price influences the purchase decision of fashion products on
TikTok Shop, (4) Electronic Word of Mouth, Promotion, and Price collectively
influence the purchase decision of fashion products on TikTok Shop.

Keywords: Electronic Word of Mouth, Promotion, Price, and Purchase Decision
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