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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Awareness, Price
Perception, Customer Experience terhadap keputusan pembelian produk mie
sedaap korean spicy chicken. Data sampel yang diambil dalam penelitian ini yaitu
konsumen yang melakukan pembelian atau pernah mencoba Mie Sedaap Korean
Spicy Chicken yang berjumlah 100 sebagai responden. instrumen atau alat
pengumpulan data pada penelitian ini adalah menggunakan angket/kuesioner. alat
analisis data yang digunakan pada penelitian ini yaitu menggunakan analisis regresi
linear berganda. teknis analisis data yang digunakan antara lain uji validitas, uji
reliabilitas, uji t, uji f, analisis regresi linar berganda. Data analisis dengan bantuan
program SPSS 25 For Windows. Hasil penelitian ini menyimpulkan bahwa
hipotesis pertama variabel Brand Awareness tidak berpengaruh secara signifikan
terhadap keputusan pembelian. Hasil hipotesis ke dua variabel Price Perception
mempunyai pengaruh signifikan terhadap keputusan pembelian. Hasil hipotesis ke
tiga variabel Customer Experience mempunyai pengaruh signifikan terhadap
keputusan pembelian

Kata kunci : Brand Awareness, Price Perception, Customer Experience
terhadap keputusan pembelian



ABSTRACT

This study aims to determine the effect of Brand Awareness, Price Perception,
Customer Experience on purchasing decisions for Mie Sedaap Korean Spicy
Chicken products. The sample data taken in this study were consumers who made
purchases or had tried Mie Sedaap Korean Spicy Chicken totaling 100 as
respondents. The instrument or data collection tool in this study was using a
questionnaire. The data analysis tool used in this study was using multiple linear
regression analysis. The data analysis techniques used include validity tests,
reliability tests, t tests, f tests, multiple linear regression analysis. Data analysis
with the help of the SPSS 25 for Windows program. The results of this study
concluded that the first hypothesis of the Brand Awareness variable did not have a
significant effect on purchasing decisions. The results of the second hypothesis of
the Price Perception variable had a significant effect on purchasing decisions. The
results of the third hypothesis of the Customer Experience variable had a significant
effect on purchasing decisions

Keywords: Brand Awareness, Price Perception, Customer Experience on
purchasing decisions
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