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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding owner, 

brand trust, dan desain produk terhadap keputusan pembelian konsumen, serta 

melihat peran Fear of Missing Out (FoMO) sebagai variabel moderasi pada 

konsumen produk kosmetik Mother of Pearl by Tasya Farasya. Fenomena 

meningkatnya minat terhadap produk kecantikan lokal yang didukung oleh 

kehadiran beauty influencer mendorong pentingnya strategi pemasaran berbasis 

citra pribadi dan kepercayaan merek. Hasil penelitian menunjukkan bahwa 

personal branding owner, brand trust, dan desain produk berpengaruh positif dan 

signifikan terhadap keputusan pembelian konsumen. Selain itu, variabel Fear Of 

Missing Out terbukti memoderasi hubungan antara personal branding owner, brand 

trust, dan desain produk terhadap keputusan pembelian secara signifikan. Penelitian 

ini memberikan implikasi praktis bagi pelaku industri kosmetik dalam merancang 

strategi pemasaran berbasis psikologi konsumen serta memperkuat hubungan 

emosional antara brand dan konsumen melalui pendekatan personal branding dan 

desain produk yang berkesan. 

 

Kata kunci: Personal Branding Owner, Brand Trust, Desain Produk, Keputusan 

Pembelian, Fear of Missing Out. 
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ABSTRACT 

 

This study aims to examine the influence of personal branding, brand trust, and 

product design on consumer purchasing decisions, with Fear of Missing Out 

(FoMO) as a moderating variable. This study focuses on consumers of the local 

beauty brand Mother of Pearl, created by Tasya Farasya, a well-known beauty 

influencer in Indonesia. The increasing popularity of local cosmetic products, 

driven by influencer marketing, highlights the importance of personal branding and 

brand credibility in shaping consumer behavior. The study findings indicate that 

personal branding, brand trust, and product design have a positive and significant 

influence on purchasing decisions. Furthermore, Fear Of Missing Out significantly 

moderates the relationship between the independent variables and purchasing 

decisions. This study provides practical insights for cosmetic brand owners in 

building effective marketing strategies that leverage emotional connections with 

consumers through strong personal branding and innovative product design. 

 

Keywords: Personal Branding Owner, Brand Trust, Product Design, Purchase 

Decision, Fear of Missing Out. 
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