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ABSTRAK 

Analisa ini bertujuan menguji persepsi manfaat, persepsi kemudahan dan 

promosi penjualan terhadap niat menggunakan E-Wallet GoPay. Analisa 

dilakukan pada masyarakat Kabupaten Kebumen, data dikumpulkan dengan 

Google Form pada 100 responden. Penggunaan analisis memenggunakan analisis 

regresi linear berganda dengan bantuan alat analisis SPSS 25. Hasil Penelitian ini 

membuktikan bahwa persepsi manfaat, persepsi kemudahan dan promosi 

penujualan berpengaruh parsial dan signifikan terhadap niat menggunakan. Hasil 

selanjutnya yaitu persepsi manfaat, persepsi kemudahan dan promosi penjualan 

berpengaruh simultan dan signifikan terhadap niat menggunakan.  

 

Kata Kunci: Persepsi Manfaat, Persepsi Kemudahan, Promosi Penjualan Dan 

Niat Menggunakan  
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ABSTRACT 

This analysis aims to examine the influence of perceived usefulness, perceived 

ease of use, and sales promotions on the intention to use the GoPay e-wallet. The 

analysis was conducted among the people of Kebumen Regency, with data 

collected using Google Forms from 100 respondents. The analysis used multiple 

linear regression analysis with the help of SPSS 25. The results of this study 

demonstrate that perceived usefulness, perceived ease of use, and sales 

promotions partially have a significant influence on intention to use. Furthermore, 

simultaneously, perceived usefulness, perceived ease of use, and sales promotions 

have a significant influence on intention to use. 

. 

 

Keywords: Perceived Usefulness, Perceived Ease Of Use, Sales Promotions And Intention 

To Use 
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