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ABSTRAKSI

Tujuan penelitian ini adalah untuk mengetahui pengaruh Hedonic Shopping
Motivation, Fear of Missing Out, dan Ease of Payment terhadap Impulse Buying
pada pengguna TikTok Shop di Kebumen. Populasi dalam penelitian ini adalah
masyarakat di Kebumen dan teknik pengambilan sampel yang dilakukan
menggunakan teknik purposive sampling dengan jumlah responden 100 orang.
Data yang digunakan dalam penelitian ini adalah data primer, diperoleh dari hasil
jawaban responden yang dikumpulkan dengan bantuan kuesioner. Sikap
responden diukur dengan skala Likert 4. Analisis data yang digunakan adalah uji
validitas, uji reliabilitas, uji asumsi klasik, uji hipotesis, uji keofisien determinasi,
dan analisis regresi linier berganda dengan menggunakan bantuan program SPSS
for Windows versi 22. Hasil penelitian menunjukkan bahwa: Hedonic Shopping
Motivation berpengaruh signifikan terhadap Impulse Buying, Fear of Missing Out
berpengaruh signifikan terhadap Impulse Buying, dan Ease of Payment tidak
berpengaruh terhadap Impulse Buying. Secara simultan Hedonic Shopping
Motivation, fear of Missing Out, dan Ease of Payment berpengaruh signifikan
terhadap Impulse Buying dengan nilai koefisien determinasi sebesar 31,6%.

Kata kunci: Hedonic Shopping Motivation, Fear of Missing Out, Ease of Payment,
Impulse Buying.
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ABSTRACT

This styudy aimed to determine the effect of Hedonic Shopping Motivation, Fear
of Missing Out, and Ease of Payment on Impulse Buying of TikTok Shop users in
Kebumen. The population in this study were people in Kebumen and the sampling
technique used was purposive sampling with 100 respondents. The data used in
this study were primary data, obtained from the results of respondents’ answers
collected with the help of a questionnaire. Respondents' attitudes were measured
using a Likert scale of 4. Data analysis used was validity test, reliability test,
classical assumption test, hypothesis test, coefficient of determination test, and
multiple linear regression analysis using the SPSS for Windows version 22
program. The results showed that: Hedonic Shopping Motivation had a
significant effect on Impulse Buying, Fear of Missing Out had a significant effect
on Impulse Buying, and Ease of Payment had no effect on Impulse Buying.
Simultaneously, Hedonic Shopping Motivation, fear of Missing Out, and Ease of
Payment have a significant effect on Impulse Buying with a determination
coefficient value of 31.6%.

Keywords: Hedonic Shopping Motivation, Fear of Missing Out, Ease of Payment,
Impulse Buying.
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