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mimpi besar akan menjadi nyata pada waktunya.” 

“Success is the product of daily habits—not once-in-a-lifetime transformations. 

Every action you take is a vote for the type of person you wish to become.” 

(Atomic Habits, 2018) 
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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Perceived Risk dan Social 

Influence terhadap Intention to Use aplikasi Gopay dengan Attitude toward Using 

sebagai variabel mediasi. Metode penelitian menggunakan pendekatan kuantitatif 

dengan Partial Least Squares Structural Equation Modeling (PLS-SEM) melalui 

SmartPLS 4.0, berdasarkan data dari 200 responden Generasi Z di Jawa Tengah 

yang pernah menggunakan aplikasi Gopay. Hasil penelitian menunjukkan bahwa 

Perceived Risk berpengaruh negatif signifikan terhadap Attitude toward Using dan 

Intention to Use, Social Influence berpengaruh positif signifikan terhadap Attitude 

toward Using dan Intention to Use, serta Attitude toward Using berpengaruh positif 

signifikan terhadap Intention to Use. Selain itu, Attitude toward Using terbukti 

memediasi secara parsial hubungan Perceived Risk maupun Social Influence 

terhadap Intention to Use. Temuan ini menegaskan bahwa sikap pengguna 

merupakan faktor penting dalam membentuk niat penggunaan, di mana risiko yang 

dirasakan cenderung menghambat, sedangkan pengaruh sosial mendorong adopsi 

Gopay. 

 

Kata kunci: Perceived Risk, Social Influence, Attitude toward Using, Intention to 

Use, Gopay 
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ABSTRACT 

This study aims to analyze the effect of Perceived Risk and Social Influence on 

Intention to Use the Gopay application, with Attitude toward Using as a mediating 

variable. A quantitative approach with Partial Least Squares Structural Equation 

Modeling (PLS-SEM) using SmartPLS 4.0 was employed, based on data from 200 

Generation Z respondents in Central Java who had used the Gopay application. 

The results show that Perceived Risk has a significant negative effect on Attitude 

toward Using and Intention to Use, Social Influence has a significant positive effect 

on Attitude toward Using and Intention to Use, and Attitude toward Using 

significantly influences Intention to Use. Furthermore, Attitude toward Using 

partially mediates the relationship between Perceived Risk and Social Influence on 

Intention to Use. These findings emphasize that user attitude is an important factor 

in shaping usage intention, where Perceived Risk tends to inhibit, while Social 

Influence encourages the adoption of Gopay. 

 

Keywords: Perceived Risk, Social Influence, Attitude toward Using, Intention to 

Use, Gopay 
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