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proud. No body believes in us, but we believe, we believe”

— Jay Noah Idzes —
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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh influencer marketing, kualitas
produk, dan brand image terhadap keputusan pembelian sepatu running Nineten di
Kabupaten Kebumen. Penelitian ini menggunakan metode kuantitatif dengan
pendekatan desktriptif. Teknik pengambilan sampel yang digunakan adalah
nonprobability sampling berbentuk purposive sampling. Jumlah responden dalam
penelitian ini sebanyak 100 responden, dikumpulkan menggunakan kuesioner.
Berdasarkan metode statistika dilakukan uji validitas, uji reliabilitas, uji asumsi
klasik, analisi linear berganda, uji hipotesis, uji simultan dan koefisien determinasi
dengan bantuan program SPSS 25.0 for windows. Hasil dalam penelitian ini
menunjukkan bahwa influencer marketing berpengaruh signifikan terhadap
keputusan pembelian, kualitas produk berpengaruh signifikan terhadap keputusan
pembelian, brand image berpengaruh signifikan terhadap keputusan pembelian,
dan secara simultan influencer marketing, kualitas produk, dan brand image
bersama-sama berpengaruh terhadap keputusan pembelian.

Kata Kunci : Influencer Marketing, Kualitas produk, Brand Image, Keputusan
Pembelian
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ABSTRACT

This study aims to analyze the influence of influencer marketing, product quality,
and brand image on the decision to purchase Nineten running shoes in Kebumen
Regency. This study uses a quantitative method with a descriptive approach. The
sampling technique used is nonprobability sampling in the form of purposive
sampling. The number of respondents in this study was 100, collected using a
questionnaire. Statistical methods were used to conduct validity tests, reliability
tests, classical assumption tests, multiple linear analysis, hypothesis tests,
simultaneous tests, and determination coefficients with the assistance of SPSS 25.0
for Windows. The results of this study indicate that influencer marketing
significantly influences purchasing decisions, product quality significantly
influences purchasing decisions, brand image significantly influences purchasing
decisions, and simultaneously, influencer marketing, product quality, and brand
image together influence purchasing decisions.

Keywords : Influencer Marketing, Product Quality, Brand Image, Purchasing
Decisions
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