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— Confucius
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ABSTRAKSI

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh trand fashion, brand
awareness dan price discount terhadap keputusan pembelian tas Jims Honey. Jenis
penelitian ini menggunakan pendekatan kuantitatif dengan metode purposive
sampling dengan jumlah responden sebanyak 100 orang yang pernah melakukan
pembelian tas pada akun official Jims Honey di Shopee. Data dikumpulkan
menggunakan kuesioner dengan skala likert dan dianalisis menggunakan SPSS for
windows versi 25.0. Teknik analisis yang digunakan adalah uji validitas, uji
reliabilitas, uji asumsi klasik, uji analisis regresi linear berganda, uji t, uji f dan
koefisiensi determinasi. Hasil penelitian menunjukkan bahwa trend fashion
berpengaruh terhadap keputusan pembelian, brand awareness berpengaruh
terhadap keputusan pembelian dan price discount tidak berpengaruh terhadap
keputusan pembelian. Selain itu, variabel trend fashion, brand awareness, dan price
discount berpengaruh secara simultan terhadap keputusan pembelian.

Kata Kkunci: trend fashion, brand awareness, price discount, keputusan
pembelian.
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ABSTRACT

The purpose of this study was to determine the effect of fashion trends, brand
awareness and price discounts on purchasing decisions for Jims Honey bags. This
type of research uses a quantitative approach with a purposive sampling method
with a total of 100 respondents who have purchased bags on the official Jims Honey
account on Shopee. Data were collected using a questionnaire with a Likert scale
and analyzed using SPSS for Windows version 25.0. The analysis techniques used
are validity test, reliability test, classical assumption test, multiple linear regression
analysis test, t test, f test and coefficient of determination. The results showed that
fashion trends influenced purchasing decisions, brand awareness influenced
purchasing decisions and price discounts did not influence purchasing decisions.
In addition, the variables fashion trends, brand awareness, and price discounts
simultaneously influenced purchasing decisions.

Keywords: fashion trends, brand awareness, price discounts, purchasing
decisions.
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