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ABSTRAK

Perkembangan teknologi digital telah mengubah pola konsumsi masyarakat,
termasuk melalui platform media sosial seperti TikTok yang kini dimanfaatkan
sebagai media promosi melalui fitur live streaming. Penelitian ini bertujuan untuk
menganalisis pengaruh shopping lifestyle dan Price discount terhadap Impulse
buying dengan frust sebagai variabel intervening pada pengguna TikTok Live
Shopping. Penelitian ini menggunakan pendekatan kuantitatif dengan metode
purposive sampling, melibatkan 160 responden yang pernah melakukan
pembelian melalui TikTok Live. Teknik analisis yang digunakan adalah Partial
Least Square - Structural Equation Modeling (PLS-SEM). Hasil penelitian
menunjukkan bahwa shopping lifestyle berpengaruh positif dan signifikan
terhadap frust, trust berpengaruh positif terhadap Impulse buying, Price discount
tidak berpengaruh secara signifikan terhadap Trust, , Shopping lifestyle
berpengaruh secara signifikan terhadap Impulse  Buying , Price discount
berpengaruh secara signifikan terhadap Impulse Buying, serta Trust tidak mampu
memediasi pengaruh Shopping lifestyle dan Price discount tidak berpengaruh
terhadap Impulse Buying. Temuan ini memberikan implikasi strategis bagi pelaku
bisnis dalam mengembangkan strategi pemasaran digital yang efektif melalui
TikTok Live.

Kata Kunci: Shopping Lifestyle, Price discount, Trust, Impulse Buying, TikTok
Live.
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ABSTRACT

The advancement of digital technology has transformed consumer behavior
patterns, including through social media platforms like TikTok, which is now
utilized as a promotional medium via its Live Streamingfeature. This study aims
to analyze the influence of shopping lifestyle and Price discount on Impulse
buying, with trust as an intervening variable among TikTok Live Shopping users.
This research employs a quantitative approach using purposive sampling,
involving 160 respondents who have made purchases through TikTok Live. The
analysis technique used is Partial Least Squares - Structural Equation Modeling
(PLS-SEM). The results indicate that shopping lifestyle has a positive and
significant effect on trust, while trust positively influences Impulse buying.
However, Price discount does not significantly affect trust. Shopping lifestyle and
Price discount both have a significant effect on Impulse buying. Moreover, trust
does not mediate the influence of shopping lifestyle and Price discount on
Impulse buying. These findings provide strategic implications for businesses in
developing effective digital marketing strategies through TikTok Live.

Keywords: Shopping Lifestyle, Price discount, Trust, Impulse Buying, TikTok
Live.
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