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ABSTRAK

Penelitian ini dilakukan untuk mengetahui serta menganaisis bagaimana
pengaruh user interface, brand image, dan literas digital terhadap minat
masyarakat dalam menggunakan aplikasi bank digital SeaBank di Kabupaten
Kebumen. Data dikumpulkan melalui penyebaran kuesioner dengan teknik
pur posive sampling, melibatkan 100 responden yang merupakan warga K abupaten
Kebumen berusia 17 tahun ke atas, belum pernah memakai aplikasi SeaBank,
namun sudah mengetahui informasinya. Anaisis data meliputi uji validitas,
reliabilitas, uji asums klasik, regresi linear berganda, serta koefisien determinasi,
dengan bantuan software SPSS verss 25 for Windows. Hasil penelitian
memperlihatkan bahwa ketiga variabel bebas, baik secara simultan maupun
parsial, memberikan pengaruh positif dan signifikan terhadap minat masyarakat
daam menggunakan aplikasi bank digital SeaBank. Dengan kata lain, user
interface, brand image, dan literas digital masing-masing terbukti mampu
meningkatkan minat penggunaan aplikas tersebut.

Kata kunci : user interface, brand image, digital literacy dan minat
menggunakan
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ABSTRACT

This study was conducted to determine and analyze the influence of user interface,
brand image, and digital literacy on public interest in using the SeaBank digital
banking application in Kebumen Regency. Data were collected through
distributing questionnaires using a purposive sampling technique, involving 100
respondents who were residents of Kebumen Regency aged 17 years and above,
who had never used the SeaBank application, but were already familiar with the
information. Data analysis included validity tests, reliability tests, classical
assumption tests, multiple linear regression, and coefficient of determination, with
the help of SPSS software version 25 for Windows. The results showed that the
three independent variables, both simultaneously and partially, had a positive and
significant influence on public interest in using the SeaBank digital banking
application. In other words, user interface, brand image, and digital literacy were
each proven to be ableto increase interest in using the application.

Keywords: user interface, brand image, digital literacy, and interest in using
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