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ABSTRACT 

This study aims to analyze the effect of flash sale, cashback, and free shipping on 

impulse buying, with positive emotion as a mediating variable among Shopee users 

in Kebumen Regency. A quantitative approach with a survey method was employed. 

Data were collected through an online questionnaire from 105 active Shopee users. 

The data were analyzed using Partial Least Squares Structural Equation Modeling 

(PLS-SEM) with SmartPLS 4 software. The results show that flash sale and free 

shipping significantly influence both positive emotion and impulse buying. Positive 

emotion also has a significant effect on impulse buying and mediates the 

relationship between flash sale and free shipping on impulse buying. However, 

cashback does not significantly affect either positive emotion or impulse buying, 

and positive emotion does not mediate this relationship. These findings highlight 

the importance of urgency- and convenience-based promotional strategies in 

shaping impulsive buying behavior and emphasize the role of positive emotion as a 

psychological mechanism in consumer decision-making processes. 

Keywords: flash sale, cashback, free shipping, impulse buying, positive emotion 
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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh flash sale, cashback, dan 

gratis ongkos kirim terhadap impulse buying dengan emosi positif sebagai variabel 

mediasi pada pengguna Shopee di Kabupaten Kebumen. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei. Data dikumpulkan 

melalui kuesioner online dari 105 responden yang merupakan pengguna aktif 

Shopee. Teknik analisis data dilakukan dengan menggunakan Partial Least Square 

Structural Equation Modeling (PLS-SEM) melalui software SmartPLS 4. Hasil 

penelitian menunjukkan bahwa flash sale dan gratis ongkos kirim berpengaruh 

signifikan terhadap emosi positif dan impulse buying. Emosi positif juga terbukti 

berpengaruh signifikan terhadap impulse buying. Selain itu, emosi positif 

memediasi hubungan antara flash sale dan gratis ongkos kirim terhadap impulse 

buying. Namun, variabel cashback tidak berpengaruh signifikan terhadap emosi 

positif maupun impulse buying, dan emosi positif tidak memediasi hubungan 

tersebut. Temuan ini menegaskan pentingnya strategi promosi berbasis urgensi dan 

kemudahan dalam membentuk perilaku belanja impulsif, serta menunjukkan bahwa 

emosi positif memainkan peran penting sebagai mekanisme psikologis dalam 

proses pengambilan keputusan belanja. 

Kata kunci: flash sale, cashback, gratis ongkos kirim, impulse buying, emosi 

positif, 
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