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ABSTRAKSI

Perkembangan tren fashion di kalangan Generasi Z menunjukkan peningkatan
minat terhadap thrift shop sebagai alternatif berbelanja pakaian bekas yang ramah
lingkungan dan unik. Penelitian ini bertujuan untuk menganalisis pengaruh Social
Environmental Awareness, Need for Uniqueness, dan Brand Awareness terhadap
keputusan pembelian fashion thrift shop di Kebumen pada persepsi Generasi Z.
Metode penelitian menggunakan purposive sampling dengan 200 responden
Generasi Z di Kebumen yang mengisi kuesioner secara online. Hasil penelitian
menunjukkan bahwa Social Environmental Awareness berpengaruh signifikan
dalam meningkatkan kesadaran akan pentingnya menjaga lingkungan melalui

pembelian pakaian bekas. Need for Uniqueness mendorong konsumen untuk

mengekspresikan identitas diri yang berbeda melalui pilihan pakaian yang unik dan

produk yang sudah dik



Abstract

The development of fashion trends among Generation Z shows an increasing
interest in thrift shops as an alternative to shopping for eco-friendly and unique
second-hand clothes. This study aims to analyze the influence of Social
Environmental Awareness, Need for Uniqueness, and Brand Awareness on the
decision to purchase fashion thrift shops in Kebumen on the perception of
Generation Z. The research method used purposive sampling with 200 Generation
Z respondents in Kebumen who filled out the questionnaire online. The results
showed that Social Environmental Awareness had a significant effect on increasing
awareness of the importance of protecting the environment through purchasing
second-hand clothes. Need for Uniqueness encourages consumers to express a
different self-identity through unique and unconventional clothing choices. In
addition, Brand Awareness also has a significant effect on purchasing decisions
because consumers feel more confident in choosing products that are known for
their quality and reputation.

Keywords: Social Environmental Awa
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