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ABSTRAKSI  

 

Penelitian ini bertujuan untuk mengetahui pengaruh product quality, brand trust, 

dan product availability terhadap keputusan pembelian ulang produk sosis singles 

merek kanzler di Kabupaten Kebumen. Sampel yang digunakan pada penelitian 

ini yaitu masyarakat di Kabupaten Kebumen dengan minimal umur 17 tahun yang 

telah melakukan pembelian ulang sosis singles merek Kanzler atau dengan 

minimal pembelian dua kali dalam jangka waktu satu bulan terakhir. Jumlah 

sampel yang diambil sebanyak 100 responden, dengan menggunakan metode non-

probability sampling berbentuk purposive sampling dengan bantuan alat statistik. 

Data yang digunakan dalam penelitian ini adalah data primer yang diperoleh dari 

hasil jawaban responden yang dikumpulkan dengan kuisioner dan diuji dengan 

teknik analisis statistik uji validitas, reliabilitas, uji asumsi klasik, dan analisis 

regresi linier berganda. Hipotesis diuji menggunakan program SPSS 24 for 

windows. Hasil penelitian menunjukkan bahwa variabel Product Quality 

berpengaruh terhadap keputusan pembelian ulang produk sosis singles Kanzler di 

Kabupaten Kebumen, variabel Brand Trust berpengaruh terhadap keputusan 

pembelian ulang produk sosis singles Kanzler di Kabupaten Kebumen, variabel 

Product Availability berpengaruh terhadap keputusan pembelian ulang sosis 

singles Kanzler di Kabupaten Kebumen, dan variabel Product Quality, Brand 

Trust, dan Product Availability secara bersama-sama berpengaruh terhadap 

keputusan pembelian ulang sosis singles Kanzler di Kabupaten Kebumen. 

 

Kata Kunci: Product Quality, Brand Trust, dan Product Availability, dan 

Keputusan Pembelian Ulang. 
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ABSTRACT  

 

The purpose of this study was to determine the effect of product quality, brand 

trust, and product availability on the decision to repurchase Kanzler brand single 

sausage products in Kebumen Regency. The sample used in this study was the 

community in Kebumen Regency with a minimum age of 17 years who had 

repurchased Kanzler brand single sausages or with a minimum of two purchases 

in the last month. The number of samples taken was 100 respondents, using a non-

probability sampling method in the form of purposive sampling with the help of 

statistical tools. The data used in this study were primary data obtained from the 

results of respondents' answers collected by questionnaire and tested using 

statistical analysis techniques of validity, reliability, classical assumption tests, 

and multiple linear regression analysis. The hypothesis was tested using the SPSS 

24 for windows program. The results of the study indicate that the Product 

Quality variable influences the decision to repurchase Kanzler single sausage 

products in Kebumen Regency, the Brand Trust variable influences the decision to 

repurchase Kanzler single sausage products in Kebumen Regency, the Product 

Availability variable influences the decision to repurchase Kanzler single 

sausages in Kebumen Regency, and the Product Quality, Brand Trust, and 

Product Availability variables together influence the decision to repurchase 

Kanzler single sausages in Kebumen Regency. 

 

Keywords: Product Quality, Brand Trust, and Product Availability, and 

Repurchase Decisions. 
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