HALAMAN MOTTO

Jika kata-kata orang bisa membuatmu berhenti mengejar mimpi,

berarti kamu belum benar-benar serius ingin meraihnya

- Muhammad Jannah -
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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh Flash sale, Cashback,
Diskon terhadap Impulse buying. Pengumpulam data dilakukan dengan kuesioner
menggunakan skala likert 4 kategori. Penelitian ini mengambil sampel 100
responden pada masyarakat di Kabupaten Kebumen. Teknik pengambilan sampel
yang digunakan adalah teknik non probability sampling dengan metode purposive
sampling. Analisis data yang digunakan adalah uji instrument validitas dan
reliabilitas, uji asumsi klasik, analisis regresi berganda, dan uji hipotesis. Alat bantu
pengolahan data menggunakan SPSS for windows versi 31. Hasil penelitian
menunjukan bahwa Flash sale dan Cashback berpengaruh positif dan signifikan
terhadap impulse buying, Diskon tidak berpengaruh signifikan terhadap Impulse
buying. Flashsale, Cashback, dan Diskon secara simulatan berpengaruh positif dan
signifikan terhadap impulse buying pada produk fashion di shopee.

Kata Kunci: Flash sale, Cashback, Diskon, Impulse buying
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ABSTRACT

This research aims to determine the effects of Flash sales, Cashbacks, and
Discounts on Impulse buying. Data collection was conducted using a questionnaire
with a 4-category Likert scale. The study sampled 100 respondents from the
community in Kebumen Regency. The sampling technique used was non-probability
sampling with purposive sampling method. The data analysis used included validity
and reliability instrument tests, classical assumption tests, multiple regression
analysis, and hypothesis testing. Data processing was assisted by SPSS for
Windows version 31. The results showed that Flash sales and Cashbacks have a
positive and significant effect on impulse buying, while Discounts did not have a
significant effect on Impulse buying. Flash sales, Cashbacks, and Discounts
simultaneously have a positive and significant effect on impulse buying for fashion
products on Shopee.

Keywords: Flash sale, Cashback, Discount, Impulse buying
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