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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh user experience, variasi 

produk, dan social media marketing terhadap keputusan berlangganan layanan 

streaming  video on demand Netflix di Kabupaten Kebumen. Data dikumpulkan 

melalui kuesioner online kepada 45 responden yang merupakan pelanggan Netflix. 

Analisis dilakukan dengan regresi linier berganda. Hasil penelitian menunjukkan 

bahwa ketiga variabel independen tersebut berpengaruh positif dan signifikan 

terhadap keputusan berlangganan, dengan variasi produk menjadi faktor yang 

paling dominan.  

 

Kata kunci: User Experience, Variasi Produk, Social Media Marketing, Keputusan 

Berlangganan 
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ABSTRACT 

 

This study aims to determine the influence of user experience, product 

variety, and social media marketing on the decision to subscribe to Netflix 

streaming video on demand services in Kebumen Regency. Data was collected 

through an online questionnaire from 45 respondents who were Netflix subscribers. 

Analysis was conducted using multiple linear regression. The results indicate that 

all three independent variables have a positive and significant effect on 

subscription decisions, with product variety being the most dominant factor.  

 

Keywords: User Experience, Product Variety, Social Media Marketing, 

Subscription Decision. 
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