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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Sense dan Feel Experience
terhadap Revisit Intention dengan Customer Satisfaction sebagai variabel
intervening pada Cleon Coffee and Eatery di Kebumen. Variabel yang diteliti
dalam penelitian ini adalah Sense, Feel Experience, Customer Satisfaction dan
Revisit Intention. Jumlah sampel yang diambil sebanyak 100 responden dengan
menggunakan metode non probability sampling berbentuk purposive sampling
dengan bantuan alat statistik. Data dikumpulkan melalui penyebaran kuesioner.
Hipotesis diuji menggunakan program SPSS 22.00 for windows. Hasil penelitian
menunjukkan bahwa Sense Experience berpengaruh signifikan terhadap Customer
Satisfaction, dan Feel Experience juga berpengaruh signifikan terhadap Customer
Satisfaction. Selain itu, Sense Experience maupun Feel Experience berpengaruh
signifikan terhadap Revisit Intention. Namun, Customer Satisfaction tidak
berpengaruh signifikan terhadap Revisit Intention. Customer Satisfaction juga
tidak mampu memediasi hubungan antara Sense Experience terhadap Revisit
Intention, dan tidak mampu memediasi hubungan antara Feel Experience terhadap
Revisit Intention.

Kata kunci: Sense Experience, Feel Experience, Customer Satisfaction, Revisit
Intention



ABSTRACT

This study aims to examine the effect of Sense Experience and Feel Experience on
Revisit Intention with Customer Satisfaction as an intervening variable at Cleon
Coffee and Eatery Kebumen. The variables studied in this research are Sense
Experience, Feel Experience, Customer Satisfaction, and Revisit Intention. A total
sample of 100 respondents was taken using a non-probability sampling method in
the form of purposive sampling, assisted by statistical tools. Data were collected
through the distribution of questionnaires. Hypotheses were tested using SPSS
25.00 for Windows. The results of the study indicate that Sense Experience has a
and significant effect on Customer Satisfaction, and Feel Experience also has a
significant effect on Customer Satisfaction. Furthermore, both Sense Experience
and Feel Experience have a significant effect on Revisit Intention. However,
Customer Satisfaction does not have a significant effect on Revisit Intention.
Customer Satisfaction also does not mediate the relationship between Sense
Experience and Revisit Intention, nor does it mediate the relationship between
Feel Experience and Revisit Intention.

Keywords: Sense Experience, Feel Experience, Customer Satisfaction, Revisit
Intention.
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