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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh influencer credibility 

terhadap purchase intention dengan trustworthiness dan attitude toward the 

influencer sebagai variabel mediasi pada serum hanasui. Tujuan dari penelitian ini 

adalah untuk mengetahui seberapa besar pengaruh influencer credibility terhadap 

purchase intention baik secara langsung maupun tidak langsung. Penelitian ini 

menggunakan metode purposive sampling dengan sampel sebanyak 100 

responden. Instrumen atau alat pengumpulan data pada penelitian ini adalah 

menggunakan kuesioner. Teknik analisis data yang digunakan dalam penelitian ini 

adalah teknik analisis deskriptif dan statistik dengan bantuan program spps 22 for 

windows. Hasil penelitian ini menunjukkan bahwa berdasarkan uji validitas dan 

reliabilitas semua variabel dinyatakan valid dan reliabel. Berdasarkan hasil 

hipotesis pertama menunjukkan bahwa influencer credibility berpengaruh 

signifikan terhadap trustworthiness. Hipotesis kedua menunjukkan bahwa 

influencer credibility berpengaruh signifikan terhadap attitude toward the 

influencer. Hipotesis ketiga menunjukkan bahwa influencer credibility tidak 

berpengaruh signifikan terhadap purchase intention. Hipotesis keempat 

menunjukkan bahwa trustworthiness tidak berpengaruh signifikan terhadap 

purchase intention. Hipotesis kelima menunjukkan bahwa attitude toward the 

influencer berpengaruh signifikan terhadap purchase intention. Hipotesis keenam 

menunjukkan bahwa influencer credibility berpengaruh signifikan terhadap 

purchase intention melalui trustworthiness. Hipotesis ketujuh menunjukkan 

bahwa influencer credibility berpengaruh terhadap purchase intention melalui 

attitude toward the influencer. 

 

Kata kunci: influencer credibility, trustworthiness, attitude toward the influencer, 

purchase intention. 
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ABSTRACT 

 

This research aims to determine the effect of influencer credibility on purchase 

intention with trustworthiness and attitude toward the influencer as a mediation 

variable in serum hanasui. The purpose of this research is to find out how much 

influenced the credibility influencer on purchase intention both directly and 

indirectly. This research uses the purposive sampling method with a sample of 

100 respondents. The instrument or data collection tool in this study was to use a 

questionnaire. Data analysis techniques used in this research are descriptive and 

statistical analysis techniques with the help of SPPS 22 for Windows programs. 

The results of this research indicate that based on the validity and reliability tests 

of all variables are declared valid and reliable. Based on the results of the first 

hypothesis shows that influencer credibility has a significant effect on 

trustworthiness. The second hypothesis shows that influencer credibility has a 

significant effect on the attitude of toward the influencer. The third hypothesis 

shows that influencer credibility has no significant effect on purchase intention. 

The fourth hypothesis shows that trustworthiness does not have a significant effect 

on purchase intention. The fifth hypothesis shows that the attitude toward the 

influencer has a significant effect on purchase intention. The sixth hypothesis 

shows that influencer credibility has a significant effect on purchase intention 

through trustworthiness. The seventh hypothesis shows that influencer credibility 

affects Purchase intention through Attitude Toward the Influencer. 

 

Keywords: influencer credibility, trustworthiness, attitude toward the influencer, 

purchase intention . 
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