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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador, promosi 

penjualan dan electronic word of mouth terhadap keputusan pembelian Nabati 

Richoco. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

penelitian survei. Populasi yang digunakan pada penelitian ini adalah konsumen 

Nabati Richoco yang merupakan fans K-pop yang pernah membeli Nabati Richoco 

kolaborasi dengan aespa. Teknik pengambilan sampel menggunakan metode 

purposive sampling dan jumlah sampel yang digunakan sebanyak 100 responden. 

Teknik pengumpulan data menggunakan kuesioner dengan pengukuran 

menggunakan skala likert. Teknik analisis data menggunakan analisis deskriptif, uji 

instrumen penelitian, uji asumsi klasik, analisis regresi linear berganda dan uji 

hipotesis dengan menggunakan bantuan program SPSS 25.0 for Windows. Hasil 

penelitian ini menunjukkan bahwa semua variabel dinyatakan valid dan reliabel, 

memenuhi asumsi normalitas, tidak terdapat multikolinieritas dan tidak terjadi 

heteroskedastisitas. Brand ambassador (X1) berpengaruh positif dan signifikan 

terhadap keputusan pembelian Nabati Richoco. Promosi penjualan (X2) 

berpengaruh positif dan signifikan terhadap keputusan pembelian Nabati Richoco. 

Electronic word of mouth (X3) berpengaruh positif dan signifikan terhadap 

keputusan pembelian Nabati Richoco. Nilai koefisien determinasi sebesar 0,289 

menunjukkan bahwa 28,9% variasi keputusan pembelian dapat dijelaskan oleh 

variabel brand ambassador, promosi penjualan dan electronic word of mouth. 

 

Kata kunci: Brand Ambassador, Promosi Penjualan dan Electronic Word of 

Mouth, Keputusan Pembelian. 
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ABSTRACT 

 

This study aims to determine the influence of brand ambassador, sales promotion 

and electronic word of mouth on the purchase decision of Nabati Richoco. This 

study uses a quantitative approach with a survey research method. The population 

used in this study were Nabati Richoco consumers who were K-pop fans who had 

purchased Nabati Richoco in collaboration with aespa. The sampling technique 

used the purposive sampling method and the number of samples used was 100 

respondents. The data collection technique used a questionnaire with 

measurements using a likert scale. The data analysis technique used descriptive 

analysis, research instrument testing, classical assumption testing, multiple linear 

regression analysis and hypothesis testing using the SPSS 25.0 for Windows 

program. The results of this study indicate that all variables are declared valid and 

reliable, meet the assumption of normality, there is no multicollinearity and no 

heteroscedasticity. Brand ambassador (X1) has a positive and significant effect on 

the purchase decision of Nabati Richoco. Sales promotion (X2) has a positive and 

significant effect on the purchase decision of Nabati Richoco. Electronic word of 

mouth (X3) has a positive and significant effect on the purchase decision of Nabati 

Richoco. The coefficient of determination value of 0.289 indicates that 28.9% of the 

variation in purchase decisions can be explained by the variables brand 

ambassador, sales promotion and electronic word of mouth. 

 

Keywords: Brand Ambassador, Sales Promotion and Electronic Word of Mouth, 

Purchase Decision.  
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