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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Co-branding, Sosial Media
Marketing, dan Fear of Missing Out terhadap Keputusan Pembelian produk Erigo
di Kabupaten Kebumen. Jenis penelitian ini menggunakan pendekatan kuantitatif
dengan metode purposive sampling. Pengumpulan data menggunakan kuesioner
dengan skala Likert dan jumlah sampel sebanyak 100 responden. Teknik analisis
data yang digunakan adalah uji validitas, uji reliabilitas, uji asumsi klasik, uji
analisis regresi linear berganda, uji t, uji F, dan koefisien determinasi dengan
menggunakan SPSS 26.0 for windows. Hasil penelitian ini menunjukan bahwa Co-
branding secara parsial berpengaruh signifikan terhadap Keputusan Pembelian,
Sosial Media Marketing secara parsial berpengaruh signifikan terhadap Keputusan
Pembelian, Fear of Missing Out, secara parsial berpengaruh signifikan terhadap
Keputusan Pembelian. Pengaruh Co-branding, Sosial Media Marketing, dan Fear
of Missing Out secara simultan berpengaruh terhadap Keputusan Pembelian produk
Erigo di Kabupaten Kebumen.

Kata Kunci: Co-branding, Sosial Media Marketing, dan Fear of Missing Out,
Keputusan Pembelian.
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ABSTRACT

This study aims to analyze the Influence of Co-branding, Social Media Marketing,
and Fear of Missing Out on Purchasing Decisions of Erigo products in Kebumen
Regency. This type of research uses a quantitative approach with a purposive
sampling method. Data collection using a questionnaire with a Likert scale and a
sample size of 100 respondents. Data analysis techniques used are validity test,
reliability test, classical assumption test, multiple linear regression analysis test, t
test, F test, and coefficient of determination using SPSS 26.0 for windows. The
results of this study indicate that Co-branding partially has a significant effect on
Purchasing Decisions, Social Media Marketing partially has a significant effect on
Purchasing Decisions, Fear of Missing Out, partially has a significant effect on
Purchasing Decisions. The influence of Co-branding, Social Media Marketing, and
Fear of Missing Out simultaneously has an effect on Purchasing Decisions of Erigo
products in Kebumen Regency.

Keywords: Co-branding, Social Media Marketing, and Fear of Missing Out,
Purchase Decision.
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