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ABSTRAKSI 

 

Penelitian ini bertujuan untuk meneliti Pengaruh Lifestyle, Cafe Atmosphere, dan 

Food Quality terhadap Repurchase Intention pada Tuman Coffee and Space 

Kebumen. Populasi dalam penelitian ini adalah konsumen Tuman Coffee and 

Space Kebumen dengan jumlah sampel 100 responden yang pernah melakukan 

pembelian lebih dari 1 kali dalam jangka waktu 3 bulan terakhir dengan usia 

responden dalam penelitian ini yaitu minimal 17 tahun. Teknik pengumpulan data 

menggunakan kuesioner. Analisis data yang digunakan adalah uji validitas dan 

realibilitas, uji asumsi klasik yang terdiri dari uji normalitas, uji multikolinearitas, 

dan uji heterokedastisitas, uji hipotesis terdiri dari uji t, uji koefisien determinasi, 

dan analisis regresi linier berganda.. Alat bantu pengolahan data menggunakan 

SPSS 22 for Windows version. Hasil penelitian ini menunjukan bahwa Lifestyle, 

Cafe Atmosphere, dan Food Quality secara parsial berpengaruh positif dan 

signifikan terhadap Repurchase Intention. Kemudian secara simultan Lifestyle, 

Cafe Atmosphere, dan Food Quality secara bersama-sama berpengaruh positif dan 

signifikan terhadap Repurchase Intention. 

  

Kata kunci: Lifestyle, Cafe Atmosphere, Food Quality, Repurchase Intention 
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ABSTRACT 

This study aims to examine the Influence of Lifestyle, Cafe Atmosphere, and Food 

Quality on Repurchase Intention at Tuman Coffee and Space Kebumen. The 

population in this study were consumers of Tuman Coffee and Space Kebumen 

with a sample size of 100 respondents who had made more than 1 purchase in the 

last 3 months with a minimum age of 17 years old. The data collection technique 

used a questionnaire. The data analysis used was the validity and reliability test, 

the classical assumption test consisting of the normality test, multicollinearity test, 

and heteroscedasticity test, the hypothesis test consisting of the t-test, the 

coefficient of determination test, and multiple linear regression analysis. Data 

processing tools used SPSS 22 for Windows version. The results of this study 

indicate that Lifestyle, Cafe Atmosphere, and Food Quality partially have a 

positive and significant effect on Repurchase Intention. Then simultaneously 

Lifestyle, Cafe Atmosphere, and Food Quality together have a positive and 

significant effect on Repurchase Intention. 

Keywords: Lifestyle, Cafe Atmosphere, Food Quality, Repurchase Intention 
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