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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh product innovation, brand
image, dan distribution channel terhadap keputusan pembelian Pop Mie di
Kabupaten Kebumen. Pengumpulan data dilakukan dengan kuesioner. Penelitian
ini menggunakan teknik purposive sampling, sampel yang diambil dalam penelitian
ini sebanyak 100 responden pada konsumen yang pernah membeli dan
mengonsumsi Pop Mie. Variabel yang digunakan dalam penelitian ini adalah
product innovation (X1), brand image (X2), distribution channel (X3), dan
keputusan pembelian (Y). Teknik analisis data yang digunakan dalam penelitian ini
adalah analisis deskripstif dan analisis statistik meliputi uji validitas, uji reliabilitas,
uji asumsi klasik, uji hipotesis, dan analisis regresi linear berganda dengan
menggunakan bantuan program SPSS for Windows versi 25. Hasil penelitian ini
menunjukkan bahwa semua variabel valid dan reliabel, tidak terdapat
multikolinearitas, tidak terjadi heteroskedastisitas, dan model memenuhi asumsi
normalitas. Pengaruh product innovation terhadap keputusan pembelian
menunjukkan berpengaruh signifikan. Pengaruh brand image terhadap keputusan
pembelian menunjukkan berpengaruh signifikan. Pengaruh distribution channel
terhadap keputusan pembelian menunjukkan berpengaruh signifikan. Nilai
Adjusted R? sebesar 52,7% artinya variabel keputusan pembelian (dependen) dapat
dijelaskan oleh product innovation, brand image, dan distribution channel
(independen) sebesar 52,7% sedangkan sisanya 47,3% dapat dijelaskan oleh
variabel lain yang tidak ada dalam model penelitian ini.

Kata kunci: product innovation, brand image, distribution channel, keputusan
pembelian
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ABSTRACT

This study aims to determine the effect of product innovation, brand image, and
distribution channel on purchasing decisions for Pop Mie in Kebumen regency.
Data collection is done by questionnaire. This study uses a purposive sampling
technique, the samples taken in this study were 100 respondents to consumers who
had bought and consumed Pop Mie. The variables used in this study are product
innovation (X1), brand image (X2), distribution channel (X3), and purchase
decision (Y). The data analysis technique used in this research is descriptive
analysis and statistical analysis including validity test, reliability test, classical
assumption test, hypothesis test, multiple regression analysis using SPSS 25 for
Windows program. The results of this study indicate that all variables are valid and
reliable, there is no multicollinearity, there is no heteroscedasticity and the model
meets the assumption of normality. The influence of product innovation on purchase
decisions shows an effect and is significant. The effect of brand image on
purchasing decisions shows that it is influential and significant. The effect of
distribution channel on purchase decisions shows an effect and is significant. The
value of Adjusted R’ equation of 52,7% means that the purchasing decision variable
(dependent) described by the product innovation, brand image, and distribution
channel variables (independent) in this study is 52.7% while 47.3% is influenced
by other variables that are not included by this research model.

Keywords: product innovation, brand image, distribution channel, and
purchase decision
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