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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh customer experience, 

perceived value, dan social media marketing terhadap revisit intention pada Inara 

Studio Kebumen. Populasi dalam penelitian ini adalah seluruh pelanggan Inara 

Studio di Kabupaten Kebumen. Teknik pengambilan sampel yang digunakan dalam 

penelitian ini adalah metode nonprobability sampling sebanyak 100 orang dengan 

teknik purposive sampling. Teknik pengumpulan data dengan cara menyebar 

kuesioner menggunakan Google Formulir. Teknik analisis data yang digunakan 

dalam penelitian ini yaitu analisis deskriptif dan statistik yakni, uji instrumen 

meliputi: uji validitas, uji reliabilitas. Uji asumsi klasik meliputi: uji 

multikolinieritas, uji heteroskedastisitas, uji normalitas. Uji hipotesis meliputi: uji 

parsial (uji t), uji simultan (uji F), koefisien determinasi (R2). Analisis Linier 

Berganda dengan bantuan program SPSS 22 for windows. Hasil penelitian ini 

menjelaskan bahwa 1) Customer experience berpengaruh positif terhadap revisit 

intention pada Inara Studio Kebumen. 2) Perceived value tidak berpengaruh 

terhadap revisit intention pada Inara Studio Kebumen. 3) Social media marketing 

berpengaruh positif terhadap revisit intention pada Inara Studio Kebumen. 

Berdasarkan nilai Adjusted R2 menunjukan bahwa kontribusi variabel customer 

experience, perecievd value, dan social media marketing sebesar terhadap revisit 

intention sebesar 65,9%, sementara sisanya sebesar 34,1% merupakan kontribusi 

variabel lain yang tidak ada dalam penelitian ini.  

 

Kata kunci: customer experience, perecievd value, social media marketing dan 

revisit intention 
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ABSTRACT 

This research aims  to determine the effect of customer experience, perceived value, 

and social media marketing on revisit intention at Inara Studio Kebumen. The 

population in this study were all Inara Studio customers in Kebumen Regency. The 

sampling technique used in this study was a nonprobability sampling method of 100 

people with purposive sampling technique. Data collection techniques by 

distributing questionnaires using Google Forms. The data analysis technique used 

in this study is descriptive and statistical analysis, namely, instrument tests 

including: validity test, reliability test. Classical assumption tests include: 

multicollinearity test, heteroscedasticity test, normality test. Hypothesis testing 

includes: partial test (t test), simultaneous test (F test), coefficient of determination 

(R2). Multiple Linear Analysis with the help of the SPSS 22 for windows program. 

The results of this study explain that 1) Customer experience has a positive effect 

on revisit intention at Inara Studio Kebumen. 2) Perceived value has no effect on 

revisit intention at Inara Studio Kebumen. 3) Social media marketing has a positive 

effect on revisit intention at Inara Studio Kebumen. Based on the Adjusted R2 value, 

it shows that the contribution of customer experience, perecievd value, and social 

media marketing variables to revisit intention is 65.9%, while the remaining 34.1% 

is the contribution of other variables that are not related to revisit intention. 

Key words: customer experience, perecievd value, social media marketing and 

revisit intention 
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