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ABSTRAKSI

Penelitian ini dilakukan untuk mengetahui pengaruh trust in seller, serendipity, dan
product evaluation terhadap online purchase intention, dengan attitude sebagai
variabel intervening, pada pengguna platform Shopee Live Streaming di Kebumen.
Populasi dalam penelitian ini adalah masyarakat di Kebumen. Pengumpulan data
dilakukan menggunakan kuesioner dengan teknik purposive sampling. Hipotesis
dalam penelitian ini diuji menggunakan SEM-PLS dengan SmartPLS 3. Hasil
penelitian menunjukkan bahwa trust in seller berpengaruh positif terhadap online
purchase intention, serendipity berpengaruh positif terhadap online purchase
intention, product evaluation berpengaruh positif terhadap online purchase
intention, attitude berpengaruh positif terhadap online purchase intention. Selain
itu, trust in seller berpengaruh positif terhadap attitude, serendipity berpengaruh
positif terhadap attitude, dan product evaluation berpengaruh positif terhadap
attitude. Lebih lanjut, attitude berhasil memediasi pengaruh trust in seller terhadap
online purchase intention, serendipity terhadap online purchase intention, dan
product evaluation terhadap online purchase intention.

Kata Kunci: Trust in Seller, Serendipity, Product Evaluation, Attitude, Online
Purchase Intention
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ABSTRACT

This research was conducted to determine the influence of trust in seller,
serendipity, and product evaluation on online purchase intention, with attitude as
an intervening variable, on users of the Shopee Live Streaming platform in
Kebumen. The population in this research are people in Kebumen. Data collection
was carried out using a questionnaire with a purposive sampling technique. The
hypothesis in this research was tested using SEM-PLS with SmartPLS 3. The results
showed that trust in seller had a positive effect on online purchase intention,
serendipity had a positive effect on online purchase intention, product evaluation
had a positive effect on online purchase intention, attitude had a positive effect on
online purchase intention. intention. Apart from that, trust in seller has a positive
effect on attitude, serendipity has a positive effect on attitude, and product
evaluation has a positive effect on attitude. Furthermore, attitude succeeded in
mediating the influence of trust in seller on online purchase intention, serendipity
on online purchase intention, and product evaluation on online purchase intention.

Keywords: Trust in Seller, Serendipity, Product Evaluation, Attitude, Online
Purchase Intention
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