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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi kenikmatan dan nilai 

pelanggan terhadap minat beli ulang Spotify Premium melalui kepuasan 

pelanggan sebagai variabel mediasi. Populasi dalam penelitian ini adalah 

penduduk Kabupaten Kebumen yang telah membeli layanan Spotify Premium 

minimal dua kali dalam kurun waktu tiga bulan terakhir. Sampel penelitian ini 

berjumlah 100 orang. Metode yang digunakan dalam penelitian ini adalah metode 

kuantitatif. Analisis data dilakukan dengan menggunakan analisis jalur (path 

analysis) dengan SPSS 22 dan uji Sobel. Penelitian ini menggunakan Expectation 

Confirmation Model (ECM) dengan menambahkan variabel nilai pelanggan dan 

persepsi kenikmatan. Hasil penelitian menunjukkan bahwa persepsi kenikmatan 

dan nilai pelanggan berpengaruh signifikan terhadap kepuasan pelanggan. 

Selanjutnya, persepsi kenikmatan, nilai pelanggan, dan kepuasan pelanggan 

berpengaruh signifikan terhadap minat beli ulang. Selain itu, kepuasan pelanggan 

dapat memediasi pengaruh persepsi kenikmatan dan nilai pelanggan. 

 

Kata Kunci: perceived enjoyment, customer value, customer satisfaction, 

repurces intentiont. 
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ABSTRACT 

 

This research aims to determine the influence of perceived enjoyment and 

customer value on repurchase intention for Spotify Premium through customer 

satisfaction as a mediating variable. This study's population consists of Kebumen 

Regency residents who have purchased Spotify Premium services at least twice 

within the last three months. The sample for this research is 100 people. The 

method used in this study is quantitative. Data analysis was conducted using path 

analysis with SPSS 24 and the Sobel test. This research employs the Expectation 

Confirmation Model (ECM) by adding customer value and perceived enjoyment 

variables. The results indicate that perceived enjoyment and customer value 

significantly affect customer satisfaction. Furthermore, perceived enjoyment, 

customer value, and customer satisfaction significantly influence repurchase 

intention. Additionally, customer satisfaction can mediate the effects of perceived 

enjoyment and customer value. 

 

Keywords: perceived enjoyment, customer value, customer satisfaction, 

repurchase intention 
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