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ABSTRAKSI 

 

Penelituan ini bertujuan untuk menganalisis pengaruh kualitas produk dan 

desain produk terhadap keputusan pembelian ban IRC dengan minat beli sebagai 

variabel intervening pada masyarakat Kabupaten Kebumen. Sampel dalam 

penelitian ini adalah masyarakat (pria) di Kabupaten Kebumen yang mempunyai 

sepeda motor, sudah mempunyai SIM C serta sudah pernah membeli ban IRC 1 kali 

dan menggunakannya pada roda depan maupun belakang sepeda motor milik 

responden. Pada penelitian ini menggunakan angket/kuesioner sebagai alat 

pengumpulan data. Teknik pengambilan sampel menggunakan teknik non 

probability sampling dengan metode purposive sampling. Analisis data 

menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, uji hipotesis, uji 

koefisien determinasi, uji korelasi, analisis jalur dan uji sobel. Alat bantu 

pengolahan data menggunakan SPSS for windows version 22. Hasil penelitian ini 

menunjukkan bahwa: (1) kualitas produk berpengaruh positif dan signifikan 

terhadap minat beli, (2) desain produk berpengaruh positif dan signifikan terhadap 

minat beli, (3) kualitas produk berpengaruh positif dan signifikan terhadap 

keputusan pembelian, (4) desain produk tidak rpengaruh signifikan terhadap 

keputusan pembelian, (5) minat beli berpengaruh positif dan signifikan terhadap 

keputusan pembelian, (6) kualitas berpengaruh positif dan signifikan terhadap 

keputusan pembelian melaui minat beli, (7) desain produk berpengaruh positif dan 

signifikan terhadap keputusan pembelian melaui minat beli. 

 

 

Kata kunci : Kualitas Produk, Desain Produk, Minat Beli, Keputusan Pembelian, 

Kebumen 
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ABSTRACT 

 

This research aims to analyze the influence of product quality and product 

design on IRC tire purchase decisions with buying interest as an intervening 

variable in the people of Kebumen Regency. The sample in this study is people 

(men) in Kebumen Regency who have motorcycles, already have a SIM C and have 

bought IRC tires 1 time and used them on the front and rear wheels of the 

respondent's motorcycle. In this study, questionnaires were used as a data 

collection tool. The sampling technique uses a non-probability sampling technique 

with a purposive sampling method. Data analysis uses validity tests, reliability 

tests, classical assumption tests, hypothesis tests, determination coefficient tests, 

correlation tests, path analysis and sobel tests. Data processing tools using SPSS 

for windows version 22. The results of this study show that: (1) product quality has 

a positive and significant effect on buying interest, (2) product design has a positive 

and significant effect on buying interest, (3) product quality has a positive and 

significant effect on purchase decisions, (4) product design does not have a 

significant effect on purchase decisions, (5) buying interest has a positive and 

significant effect on purchase decisions, (6) quality has a positive and significant 

effect on purchase decisions through buying interest, (7) product design has a 

positive and significant effect on purchase decisions through buying interest. 

 

Keywords: Product Quality, Product Design, Buying Interest, Purchase Decision, 

Kebumen  
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