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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi manfaat,
persepsi kemudahan, persepsi risiko, dan pendapatan terhadap niat penggunaan
SpayLater pada Gen Y dan Gen Z di Kebumen. Populasi dalam penelitian ini adalah
masyarakat Gen Y dan Gen Z yang berada di Kebumen, dengan jumlah sampel
sebanyak 103 responden. Teknik pengumpulan data menggunakan kuesioner.
Analisis data yang digunakan meliputi uji instrumen validitas dan reliabilitas, uji
asumsi klasik, uji regresi linier berganda, uji hipotesis, uji simultan, dan uji
koefisien determinasi. Pengolahan data dilakukan menggunakan SPSS for Windows
versi 23.0. Hasil penelitian menunjukkan bahwa: (1) Persepsi Manfaat berpengaruh
positif dan signifikan terhadap Niat Penggunaan SpayLater, (2) Persepsi
Kemudahan tidak berpengaruh terhadap Niat Penggunaan SpayLater, (3) Persepsi
Risiko berpengaruh terhadap Niat Penggunaan SpayLater, (4) Pendapatan
berpengaruh terhadap Niat Penggunaan SpayLater, (5) Persepsi Manfaat, Persepsi
Kemudahan, Persepsi Risiko, dan Pendapatan secara bersama-sama berpengaruh
signifikan terhadap Niat Penggunaan SpayLater. Implikasi dari penelitian ini adalah
Shopee diharapkan dapat meningkatkan persepsi manfaat layanan SpayLater
dengan memberikan promo atau keuntungan tambahan bagi pengguna, serta
meningkatkan literasi keuangan di kalangan Gen Y dan Gen Z agar mereka dapat
lebih memahami dampak penggunaan layanan ini.

Kata kunci : Persepsi Manfaat, Persepsi Kemudahan, Persepsi Risiko,
Pendapatan, Niat Penggunaan SpayLater.
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ABSTRACT

This study aims to analyze the influence of perceived usefulness, perceived
ease of use, perceived risk, and income on the intention to use SpayLater among
Gen Y and Gen Z in Kebumen. The population in this study consists of Gen Y and
Gen Z individuals residing in Kebumen, with a sample size of 103 respondents. The
data collection technique used was a questionnaire. The data analysis includes
validity and reliability tests, classical assumption tests, multiple linear regression
analysis, hypothesis testing, simultaneous testing, and the coefficient of
determination test. Data processing was carried out using SPSS for Windows
version 23.0. The results of the study indicate that: (1) Perceived Usefulness has a
positive and significant effect on the Intention to Use SpayLater, (2) Perceived Ease
of Use has no effect on the Intention to Use SpayLater, (3) Perceived Risk affects
the Intention to Use SpayLater, (4) Income affects the Intention to Use SpayLater,
and (5) Perceived Usefulness, Perceived Ease of Use, Perceived Risk, and Income
simultaneously have a significant effect on the Intention to Use SpayLater. The
implication of this study is that Shopee is expected to enhance the perceived
usefulness of the SpayLater service by offering promotions or additional benefits
for users, and to improve financial literacy among Gen Y and Gen Z so that they
can better understand the impact of using this service.

Keyword : Perceived Usefulness, Perceived Ease of Use, Perceived Risk,
Income, Intention to Use SpayLater.
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