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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menguji Pengaruh Memorable Tourism Experience 

Terhadap Revisit Intention Pada Wisata Heritage: Menguji Destination Image,  

Tourist Satisfaction Dan Subjective Well Being Sebagai Variabel Mediasi. Subjek 

penelitian ini adalah pengunjung Candi Borobudur. Teknik sampling yang 

digunakan dalam penelitian ini adalah accidental sampling. Alat analisis yang 

digunakan adalah SEM AMOS. Hasil analisis yang dilakukan berhasil 

membuktikan bahwa Hipotesis 1 yang berbunyi Memorable Tourism Experience 

berpengaruh signifikan terhadap Destination Image dinyatakan diterima. 

Hipotesis 2 yang berbunyi Memorable Tourism Exsperience terhadap Tourist 

Satisfaction dinyatakan diterima. Hipotesis 3 yang berbunyi Memorable Tourism 

Experience terhadap Subjective well being dinyatakan diterima. Hipotesis 4 yang 

berbunyi Memorable Tourism  Exsperience terhadap Revisit Intention dinyatakan 

ditolak. Hipotesis 5 yang berbunyi Destination image terhadap Revisit Intention 

dinyatakan diterima. Hipotesis 6 yang berbunyi Subjective well being terhadap 

Revisit Intention dinyatakan diterima. Hipotesis 7 yang berbunyi Tourist 

Satisfaction terhadap Revisit Intention dinyatakan diterima.  

 

Kata kunci: Memorable Tourism Exsperience, Destination Image, Tourist 

Satisfaction, Subjective well being, Revisit Intention, Candi Borobudur 
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ABSTRACTION 

 

This research aims to test the influence of memorable tourism experiences on 

revisit intention in heritage tourism: testing destination image, tourist satisfaction 

and subjective well being as mediating variables. The subjects of this research are 

visitors to Borobudur Temple. The sampling technique used in this research is 

accidental sampling. The analytical tool used is SEM AMOS. The results of the 

analysis carried out succeeded in proving that Hypothesis 1, which states that 

Memorable Tourist Experience has a significant effect on Destination Image, was 

declared accepted. Hypothesis 2 which states Memorable Tourist Experience 

regarding Tourist Satisfaction is declared accepted. Hypothesis 3 which states 

Memorable Tourist Experience on Subjective Well Being is declared accepted. 

Hypothesis 4 which states Memorable Tourist Experience on Revisit Intention is 

rejected. Hypothesis 5 which states Destination image on Revisit Intention is 

declared accepted. Hypothesis 6 which states Subjective well being towards 

Revisit Intention is declared accepted. Hypothesis 7 which states that Tourist 

Satisfaction towards Revisit Intention is declared accepted.  

 

Keywords: Memorable Tourist Experience, Destination Image, Tourist 

Satisfaction, Subjective well being, Revisit Intention, Borobudur Temple 
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