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ABSTRAKSI 

Penelitian yang dilakukan ini memiliki tujuan yaitu untuk mengeksplorasi dan 

mengetahui hasil dari pengaruh product quality, brand image dan price perception 

terhadap brand switching galon Le Minerale di Kabupaten Kebumen. Populasi yang 

diteliti adalah masyarakat Kabupaten Kebumen yang melakukan brand switching 

terhadap Galon Le Minerale. Jumlah sampel yang didapatkan dan digunakan yaitu 

berjumlah 100 responden dipilih dengan cara purposif menggunakan suatu metode 

yaitu non-probability sampling. Data yang didapatkan dan dikumpulkan melalui 

penyebaran kuesioner dalam bentuk online kepada responden. Cara menganilisis 

data yang diperoleh menggunakan teknik deskriptif dan statistik dibantu dengan 

menggunakan software  SPSS 25 for windows. Variabel yang dilakukan untuk 

dianalisis meliputi Product Quality (X1), Brand image (X2), Price Perception (X3), 

dan Brand Switching (Y). Hasil penelitian mendapatkan hasil yang dapat dibuktikan 

bahwa semua variabel valid, reliabel, tidak mengalami multikolienaritas, tidak ada 

heteroskedastisitas, dan memenuhi asumsi normalitas. Secara parsial, Product 

Quality (X1), Brand Image (X2), dan Price Perception (X3) memiliki pengaruh 

yang signifikan terhadap Brand Switching Galon Le Minerale di Kabupaten 

Kebumen. Hasilnya semua variabel simultan, ketiga variabel tersebut juga 

berpengaruh terhadap brand switching. Koefisien determinasi pada penelitian ini 

menunjukkan hasil dimana penelitian ini mendapatkan informasi bahwa variabel 

brand switching dapat dijelaskan oleh product quality, brand image dan price 

perception dengan angka sebesar 50,2%. 

 

Kata Kunci: Product Quality, Brand Image, Price Perception dan Brand Switching 
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ABSTRACT 

The aim of this research was to explore and find out the results of the influence of 

product quality, brand image and price perception on the brand switching of Le 

Minerale gallons in Kebumen Regency. The population studied was the people of 

Kebumen Regency who carried out brand switching on Galon Le Minerale. The 

number of samples obtained and used was 100 respondents selected purposively 

using a method, namely non-probability sampling. Data obtained and collected 

through distributing questionnaires in online form to respondents. How to analyze 

the data obtained using descriptive and statistical techniques assisted by using 

SPSS 25 for Windows software. The variables used for analysis include Product 

Quality (X1), Brand image (X2), Price Perception (X3), and Brand Switching (Y). 

The results of the research obtained results that could be proven that all variables 

were valid, reliable, did not experience multicollinearity, there was no 

heteroscedasticity, and met the assumptions of normality. Partially, Product Quality 

(X1), Brand Image (X2), and Price Perception (X3) have a significant influence on 

the Brand Swithing Galon Le Minerale in Kebumen Regency. The result is that all 

variables are simultaneous, these three variables also influence brand switching. 

The coefficient of determination in this research shows the results where this 

research obtained information that the brand switching variable can be explained 

by product quality, brand image and price perception with a figure of 50.2%. 

 

Keywords: Product Quality, Brand Image, Price Perception and Brand Switching 
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