ABSTRAKSI

Penelitian ini bertujuan untuk mengetahui pengaruh cafe atmosphere, kualitas
produk dan kualitas pelayanan terhadap keputusan pembelian di cozy coffeehouse
studi pada masyarakat kota kebumen. Pengumpulan data dilakukan dengan cara
menyebar kuesioner. Penelitian ini mengambil sampel sebanyak 100 respsonden.
Variabel bebas pada penelitian ini terdiri dari cafe atmosphere, kualitas produk dan
kualitas pelayanan, sedangkan variabel terikatnya keputusan pembelian. Penelitian
ini menggunakan teknik analisis data menggunakan teknik analisis deskriptif dan
statistik meliputi uji validitas, uji reliabilitas, uji asumsi klasik, analisis liniear
berganda, uji hipotesis dan koefisien determinasi. Teknik analisis yang digunakan
menggunakan program analisis SPSS versi 26 for Windows. Hasil yang diperoleh
dalam penelitian ini menunjukan bahwa secara parsial variabel cafe atmosphere,
kualitas produk dan kualitas pelayanan berpengaruh signifikan terhadap keputusan
pembelian. Dan secara silmultan variabel cafe atmosphere, kualitas produk dan
kualitas pelayanan berpengaruh terhadap keputusan pembelian.

Kata Kunci : Cafe Atmosphere, Kualitas Produk, Kualitas Pelayanan dan
Keputusan Pembelian
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ABSTRACT

This research aims to determine the influence of cafe atmosphere, product quality
and service quality on purchasing decisions at the cozy coffeehouse studied in the
people of Kebumen city. Data collection was carried out by distributing
questionnaires. This research took a sample of 100 respondents. The independent
variables in this research consist of store atmosphere, product quality and service
quality, while the dependent variable is purchasing decisions. This research uses
data analysis techniques using descriptive and statistical analysis techniques
including validity testing, realibility testing, classical assumption testing, multiple
linear analysis, hypothesis testing and coefficient of determination. The analysis
technique used uses the SPSS analysis program version 26 for Windows. The results
obtainerd in this research show that partially the variables store atmosphere,
product quality and service quality have a significant effect on purchasing
decisions. And simultaneouosly the variables store atmosphere, product quality and
service quality influence purchasing decisions.

Keywords : Store Atmosphere, Product Quality, Service Quality and Purchasing
Decisions
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