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ABSTRAKSI

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh Brand Image,
Product quality, Persepsi harga dan Electronic word of mouth terhadap minat beli
smartphone samsung. Penelitian ini dilakukan pada mahasiswa pertukaran
mahasiwa merdeka. Pengumpulan data dilakukan melalui penyebaran kuisioner
pada 100 responden. Instrumen atau alat pengumpulan data pada penelitian ini
adalah menggunakan kuisioner. Penelitian ini menggunakan teknik analisis yaitu
analisis deskriptif dan statistik meliputi uji validitas, uji reabilitas, uji asumsi klasik,
uji hipotesis dan analisis regresi berganda. Teknik analisis yang digunakan
menggunakan bantuan program SPSS Versi 25 for Windows. Hasil hipotesis yang
diperoleh menunjukan bahwa secara parsial Brand image, Product quality, Persepsi
harga dan Electronic word of mouth berpengaruh signifikan terhadap Minat beli,
Secara simultan Brand image, Product quality, Persepsi harga dan Electronic word
of mouth berpengaruh signifikan terhadap Minat beli.

Kata kunci : Brand image, Product quality, Persepsi harga dan Electronic word of
mouth
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ABSTRACT

This research aims to examine and determine the effects of Brand Image, Product
Quality, Price Perception, and Electronic Word of Mouth on the purchase intention
of Samsung smartphones. The study was conducted among students participating
in the Merdeka Student Exchange program. Data collection was carried out
through the distribution of questionnaires to 100 respondents. The instrument or
data collection tool used in this study is a questionnaire. The research employs
analytical techniques including descriptive analysis and statistical methods such as
validity testing, reliability testing, classical assumption testing, hypothesis testing,
and multiple regression analysis. The analytical techniques were supported using
SPSS Version 25 for Windows. The results of the hypothesis testing indicate that,
partially, Brand Image, Product Quality, Price Perception, and Electronic Word of
Mouth have a significant effect on Purchase Intention. Simultaneously, Brand
Image, Product Quality, Price Perception, and Electronic Word of Mouth also have
a significant effect on Purchase Intention.

Keywords: Brand Image, Product Quality, Price Perception, and Electronic Word
of Mouth
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