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ABSTRAK 

Tujuan penelitian ini adalah untuk menganalisis pengaruh brand experience dan 

brand image terhadap brand loyalty dengan brand trust sebagai variabel 

intervening pada pengguna sepatu futsal Ortuseight di Kabupaten Kebumen. 

Responden pada penelitian ini adalah pengguna sepatu futsal Ortuseight di 

Kabupaten Kebumen dengan jumlah responden 100 orang. Penelitian ini 

menggunakan metode non-probability sampling berbentuk purposive sampling 

dengan bantuan program SPSS versi 26 for windows. Hasil penelitian ini 

menunjukkan bahwa variabel brand experience berpengaruh signifikan terhadap 

brand trust, brand image berpengaruh signifikan terhadap brand trust, brand 

experience berpengaruh signifikan terhadap brand loyalty, brand image tidak 

berpengaruh signifikan terhadap brand loyalty, brand trust berpengaruh signifikan 

terhadap brand loyalty, brand trust dapat memediasi brand experience terhadap 

brand loyalty, dan brand trust dapat memediasi brand image terhadap brand loyalty 

pada pengguna sepatu futsal Ortuseight. 

 

Kata kunci: Brand Experience, Brand Image, Brand Loyalty, Brand Trust. 
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ABSTRACT 

The purpose of this research is to analyze the influence of brand experience and 

brand image on brand loyalty with brand trust as an intervening variable among 

Ortuseight futsal shoe users in Kebumen Regency. Respondents in this research 

were Ortuseight futsal shoe users in Kebumen Regency with a total of 100 

respondents. This research used a non-probability sampling method in the form of 

purposive sampling with the help of the SPSS version 26 for windows program. The 

results of this research show that the brand experience variable has a significant 

effect on brand trust, brand image has a significant effect on brand trust, brand 

experience has a significant effect on brand loyalty, brand image does not have a 

significant effect on brand loyalty, brand trust has a significant effect on brand 

loyalty, brand trust can mediate brand experience on brand loyalty, and Brand trust 

can mediate brand image towards brand loyalty in Ortuseight futsal shoe users. 

 

Keywords: Brand Experience, Brand Image, Brand Loyalty, Brand Trust. 
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