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ABSTRACTION 

This study aims to determine the effect of service quality, brand image and 

promotion on purchasing decisions. The research population is customers of 

Pringsewu Baturraden Restaurant, which is located in the Baturraden area, 

Banyumas. Data collection was carried out through distributing questionnaires to 

100 respondents who had purchased products at the Pringsewu Baturraden 

Restaurant.  The analysis techniques used in this study include validity test, 

reliability test, classical assumption test, multiple linear regression analysis and 

hypothesis testing with the help of SPSS for Windows 25.0. The results of this study 

concluded that service quality partially has a significant effect on purchasing 

decisions, brand image partially affects purchasing decisions, promotion partially 

has a significant effect on purchasing decisions and service quality, brand image 

and promotion simultaneously have a significant effect on purchasing decisions. 

Keywords: Service Quality, Brand Image, Promotion and Purchasing Decisions 
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ABSTRAKSI 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas layanan, citra merek 

dan promosi  terhadap  keputusan pembelian. Populasi penelitian adalah pelanggan 

Restoran Pringsewu Baturraden, yang terletak di wilayah Baturraden, Banyumas. 

Pengumpulan data dilakukan melalui penyebaran kuesiopner pada 100 responden 

yang pernah membeli produk di Restoran Pringsewu baturraden.  Teknik analisis 

yang digunakan dalam penelitian ini meliputi uji validitas, uji realibilitas, uji asumsi 

klasik, analisis regresi linear berganda dan uji hipotesis dengan bantuan SPSS for 

Windows 25.0. Hasil dari penelitian ini menyimpulkan bahwa kualitas pelayanan 

secara parsial berpengaruh signifikan terhadap keputusan pembelian, citra merek 

secara parsial berpengaruh terhadap keputusan pembelian, promosi secara parsial 

berpengaruh signifikan terhadap keputusan pembelian dan kualitas pelayanan, citra 

merek dan promosi secara simultan berpengaruh signifikan terhadap keputusan 

pembelian. 

 

Kata kunci : Kualitas Pelayanan, Citra Merek, Promosi dan Keputusan Pembelian 
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