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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh social media marketing,
inovasi produk, dan brand image terhadap keputusan pembelian susu UHT Cimory.
Populasi dalam penelitian ini adalah mahasiswa Universitas Putra Bangsa dengan
jumlah sampel 100 responden. Teknik pengumpulan data menggunakan kuesioner.
Analisis data yang digunakan adalah uji instrumen validitas dan reliabilitas, uji
asumsi klasik, uji regresi linier berganda, uji hipotesis, uji simultan, dan uji
koefisien determinasi. Alat bantu pengolahan data menggunakan SPSS for windows
version 25.0. hasil penelitian menunjukan bahwa: (1) Social Media Marketing
berpengaruh positif dan signifikan terhadap Keputusan Pembelian, (2) Inovasi
Produk tidak berpengaruh terhadap Keputusan Pembelian, (3) Brand Image
berpengaruh positif dan signifikan terhadap Keputusan Pembelian, (4) Social
Media Marketing, Inovasi Produk, dan Brand Image secara bersama-sama
berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Implikasi dari
penelitian ini Cimory dapat memperbanyak konten di media sosial, membuat
inovasi desain kemasan dan mengadakan seminar untuk Gen Z agar brand image
dikenal semakin baik.

Kata kunci: Social Media Marketing, Inovasi Produk, Brand Image, dan
Keputusan Pembelian
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ABSTRACT

This study aims to analyze the influence of social media marketing, product
innovation, and brand image affect the decision to buy Cimory UHT milk. The
target population in this research consists of students from Universitas Putra
Bangsa. The sample used consist of 100 respondents, and data collection was done
through questionnaires. The data analysis methods employed include validity and
reliability tests of the instruments, classical assumption tests, multiple linier
regression analysis, hypothesis testing, simultaneous testing, and the coefficient of
determination test. The data was processed using SPSS for Windows version 25.0.
The research findings indicate that: (1) Social Media Marketing has a positive
effect on Purchase Decision, (2) Product Innovation has no effect on Purchase
Decision, (3) Brand Image has a positive effect on Purchase Decision, (4) Social
Media Marketing, Product Innovation, and Brand Image collectively have a
positive effect on Purchase Decision. The implications of this research are that
Cimory to improve the content on social media, to create packaging design
innovations and hold seminars for Gen Z to enhance a positive brand image.

Keyword: Social Media Marketing, Product Innovation, Brand Image, Purchase
Decision
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