ABSTRAKSI

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Brand
Ambassador, Electronic Word of Mouth (e-WOM), dan Lifestyle terhadap
keputusan pembelian Sunscreen Azarine di Kabupaten Kebumen. Metode
pengambilan sampel yang digunakan adalah teknik non-probability sampling
dengan metode purposive sampling , yaitu teknik pemilahan anggota sampel
dengan mempertimbangkan syarat-syarat yang ditetapkan. Responden dalam
penelitian ini adalah perempuan yang pernah melakukan pembelian Sunscreen
Azarine di Kabupaten Kebumen. Penelitian ini menggunakan metode analisis
deskriptif dan statistik yang dilakukan uji validitas, uji reliabilitas, uji asumsi klasik,
dan uji regresi linear berganda, hasil yang diperoleh dalam penelitian ini
menunjukkan bahwa secara parsial Brand Ambassador, Electronic Word of Mouth
(e-WOM), dan Lifestyle berpengaruh signifikan terhadap keputusan pembelian.
Brand Ambassador, Electronic Word of Mouth (e-WOM), dan Lifestyle secara
simultan berpengaruh terhadap Keputusan Pembelian.

Kata Kunci: Brand Ambassador,Electronic Word of Mouth (e-WOM), Lifestyle,
Keputusan Pembelian.

viii



ABSTRACT

This research aims to test and analyze the influence of Brand Ambassador,
Electronic Word of Mouth (e-WOM), and Lifestyle on purchasing decisions for
Azarine Sunscreen in Kebumen Regency. The sampling method used is a non-
probability sampling technique with a purposive sampling method, namely a
technique for sorting sample members by considering the specified conditions.
Respondents in this study were women who had purchased Azarine sunscreen in
Kebumen Regency. This research uses descriptive and statistical analysis methods
which carry out validity tests, reliability tests, classical assumption tests, and
multiple linear regression tests. The results obtained in this research show that
partially Brand Ambassador, Electronic Word of Mouth (e-WOM), and Lifestyle
has a significant influence on purchasing decisions. Brand Ambassador, Electronic
Word of Mouth (e-WOM), and Lifestyle simultaneously influence purchasing
decisions.

Keywords: Brand Ambassador, Electronic Word of Mouth (e-WOM), Lifestyle,
Purchasing Decisions



MOTTO

“Jangan pernah meremehkan orang lain tanpa melihat cara dia berusaha”
(BTR Ryzen)
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