ABSTRAK

Penelitian ini bertujuan untuk menganalis pengaruh experiential marketing dan
amenity terhadap revisit intention dengan tourist satisfaction sebagai variabel
intervening pada pengunjung wisata Sagara View of Karangbolong di Kabupaten
Kebumen. Sampel dalam penelitian ini adalah masyarakat di Kabupaten Kebumen
yang berusia minimal 17 tahun dan pernah berkunjung ke wisata Sagara View of
Karangbolong dalam kurun waktu 1 tahun terakhir. Teknik pengumpulan data
menggunakan kuesioner. Teknik pengambilan sampel menggunakan teknik non
probability sampling dengan metode purposive sampling. Analisis data
menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, uji hipotesis, analisis
korelasi, dan analisis jalur dengan bantuan program SPSS 26.0 for windows. Hasil
penelitian ini menunjukkan bahwa experiential marketing dan amenity berpengaruh
terhadap tourist satisfaction, experiential marketing tidak berpengaruh terhadap
revisit intention, namun amenity berpengaruh terhadap revisit intention, dan tourist
satisfaction juga berpengaruh terhadap revisit intention. Sedangkan, tourist
satisfaction tidak mampu memediasi antara experiential marketing dan amenity
terhadap revisit intention.

Kata Kunci: Experiential Marketing, Amenity, Tourist Satisfaction dan Revisit
Intention
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ABSTRACT

This study aims to analyze the influence of experiential marketing and amenity on
revisit intention with tourist satisfaction as an intervening variable in Sagara View
of Karangbolong tourism visitors in Kebumen Regency. The sample in this study is
people in Kebumen Regency who are at least 17 years old and have visited the
Sagara View of Karangbolong tourism in the last 1 year. The data collection
technique uses a questionnaire. The sampling technique uses a non-probability
sampling technique with the purposive sampling method. Data analysis uses
validity tests, reliability tests, classical assumption tests, hypothesis tests,
correlation analysis, and path analysis with the help of the SPSS 26.0 for windows
program. The results of this study show that experiential marketing and amenity
have an effect on tourist satisfaction, experiential marketing has no effect on revisit
intention, but amenity has an effect on revisit intention, and tourist satisfaction also
affects revisit intention. Meanwhile, tourist satisfaction is not able to mediate
between experiential marketing and amenity to revisit intention.

Keywords: Experiential Marketing, Amenity, Tourist Satisfaction dan Revisit
Intention
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