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ABSTRAKSI

Belanja melalui live straming commerce sebagai bentuk baru perdagangan yang
semakin populer di kalangan konsumen Indonesia, terutama sejak pandemi
COVID-19. Namun penelitian tentang live streaming commcerce masih dalam
tahap awal. Studi ini menyoroti keinginan untuk membeli secara impulsif dalam
Shopee Live. Berdasarkan teori stimulus-organism-response (SOR), penelitian ini
menyelidiki efek rangsangan environment (parasocial interaction) dan marketing
(scarcity message dan price discount) terhadap keadaan emosional penonton
(positive affect) dan respon mereka (urge to buy impulsively). Penelitian ini
menggunakan analisis SEM-AMOS 26 dengan metode purposive sampling dan
jumlah sampel yang digunakan sebanyak 160 responden yang dilakukan dengan
cara menyebarkan kuesioner kepada pengguna Shopee Live yang memiliki
pengalaman belanja. Hasil penelitian ini menunjukkan adanya pengaruh positif
dan signifikan pada hubungan variabel antara scarcity message dan price discount
terhadap positive affect, namun parasocial interaction hanya memiliki hubungan
yang positif dan tidak signifikan terhadap positif affect. Anehnya, ketiga
rangsangan (parasocial interaction, scarcity message dan price discount) dan
kondisi emosional penonton (positive affect) tidak memiliki efek yang signifikan
terhadap urge to buy impulsively. Namun, ketiga rangsangan memiliki efek yang
postif danisgnifikan terhadap urge to buy impulsively jika dimediasi oleh positive
affect. Temuan makalah ini memberikan saran kepada pengecer online untuk lebih
berfokus dalam meningkatkan positive affcet yang diciptakan oleh anchor yang
akhirnya membuat mereka melakukan pembelian secara impulsif.

Kata kunci : Live streaming commerce, Perilaku pembelian impulsif, Positive

affect, Parasocial interaction, Scarcity message, Price discount.
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ABSTRACT

Shopping through live streaming commerce as a new form of commerce is gaining
popularity among Indonesian consumers, especially since the COVID-2019
pandemic. However, research on live streaming commerce is still infancy. This
research highlights the desire to buy impulsively on Shopee Live. Based on the
stimulus-organism-response (SOR) theory. This study investigates the influence of
environmental stimuli (parasocial interaction) and marketing stimuli (scarcity
message and price discount) on viewers’ emotional state (positive affect) and
their response (urge to buy impulsively). This study used SEM-AMOS 26 analysis
with purposive sampling method and the number of samples used was 160
respondent conducted by distributing quetionnaries to Shopee Live users who
have shopping experience. The result of this study indicate that threre is a positive
and signifikan effect on the relathionship of scarcity message and price discount
on positive affect, but parasocial interaction only has positif and insignificant
relathionship to positive affect. surprisingly, the three stimuli (parasocial
interaction, scarcity message and price discount) and the audience’s emotional
state had no significant influence on the urge to buy impulsively. However, all
three stimuli have a positive and significant influence on urge to buy impulsively
when mediated by positive affect. the findings of this study suggest that online
retailers should focus more on increasing the positive affect created by anchors
that ultimately leads them to make impulse purchases.

Keywords : Live streaming commerce, impulse buying behavior, positive affect,
parasocial interaction, scarcity message, and price discount.
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