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ABSTRAKSI 

 

 Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador 

dan beauty vlogger credibility terhadap purchase intention melalui brand 

awareness sebagai variabel mediasi pada produk Sunscreen Azarine di Kabupaten 

Kebumen. Populasi dalam penelitian ini adalah masyarakat Kabupaten Kebumen 

yang melihat Lee Min Ho sebagai brand ambassador sunscreen Azarine dan 

review produk Sunscreen Azarine oleh Tasya Farasya di media sosial. Penelitian 

ini menggunakan Metode purposive sampling dengan jumlah responden 102 

orang. Pengumpulan data dilakukan melalui kuesioner online. Analisis data yang 

digunakan adalah uji validitas dan uji reliabilitas, uji asumsi klasik yang meliputi 

uji multikolinearitas, uji heteroskedastisitas dan uji normalitas, uji hipotesis terdiri 

dari uji t, uji koefisien determinasi, analisis korelasi, uji sobel, dan analisis jalur. 

Hasil analisis menunjukan bahwa brand ambassador berpengaruh positif 

signifikan terhadap brand awareness. Beauty vlogger credibility berpengaruh 

positif signifikan terhadap brand awareness. Brand ambassador berpengaruh 

positif signifikan terhadap purchase intention. Beauty vlogger credibility tidak 

berpengaruh terhadap purchase intention. Brand awareness berpengaruh positif 

signifikan terhadap purchase intention. Penelitian ini juga membuktikan bahwa 

brand ambassador dan beauty vlogger credibility berpengaruh terhadap purchase 

intention yang dimediasi oleh brand awareness.  

Kata Kunci: Purchase intention, brand ambassador, beauty vlogger credibility, 

brand awareness.   
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ABSTRAKSI 

 

 This research aims to determine the influence of brand ambassador and 

beauty vlogger credibility on purchase intention through brand awareness as a 

mediating variable for Azarine Sunscreen Products in Kebumen Regency. The 

population in this research is the people of Kebumen Regency who see Lee Minho 

as the brand ambassador for Azarine Sunscreen and the Azarine Sunscreen 

product review by Tasya Farasya on social media. Research using a purposive 

sampling method with a total of 102 respondents. Data collection was carried out 

through an online questionnaire. The data analysis used is validity and reliability 

tests, classic assumption tests which include multicollinearity tests, 

heteroscedasticity tests, and normality tests, hypothesis tests consisting of t tests, 

coefficient of determination tests, correlation analysis, sobel tests, and path 

analysis. The analysis results show that brand ambassador have a significant 

positive effect on brand awareness. Beauty vlogger credibility has a significant 

positive effect on brand awareness. brand ambassador have a significant positive 

effect on purchase intention. Beauty vlogger credibility has no effect on purchase 

intention. This research also proves that brand ambassador and beauty vlogger 

credibility influence purchase intention which is mediated by brand awareness. 

Kata Kunci: Purchase intention, brand ambassador, beauty vlogger credibility, 

brand awareness.   
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